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Cyber Safety

Youth Red Cross First Aid program

Business Mantras 15.07.2021
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Ethical Issues In Business 16.08.2019

Voters Awareness Campaign 2s.03.2019
26.03.2019
28.03.2019
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CYBER SAFETY
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SESSION ON CYBER SAFETY- PRESS REPORT

M.A.M.Business School, a standalone Business School in Trichy organized a programme ,,Installation of
students ExNoRa and Session on Cyber Safety" on l6'h September, 2022. Dr.M.Hemalatha, Director,

M.A.M.Business School given the felicitation address and highlighted that all need to take more

number of steps and come voluntarily pertinent to save the environment and to focus on eco-
friendly aspects by actively becoming the member in ExNoRa Club. Mr.S.Anbuselvan, Inspector of
Police, Cyber Crime Police Station, Trichy and Mr.R.Thirukannan, Educationist & Hospitality
Professional, Chennai were the resource persons for the programms. Mr.R.Thirukannan installed the
ExNoRa Club at M.A.M.B-school and highlighted the importance of ExNoRa and its various seryices for
the welfare of society. Mr.S.Anbuselvan initiated the session with the principles and practices on cyber
safety and it protects all categories ofdata from theft and damage that includes sensitive data, personally
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identifiable lnformation (PI!, Protected Health Information (PHI), personal information, intellectual

propefty, data, and governmental and industry information systems. As part of the programme, the

students also took charge as office bearers of ExNoRa club.

Mr.S.Anbuselvan also stated the Cyber Security professionals are in high demand in the industry today.

He spoke about the importance of Cyber safety and it is the safe and responsible use of information and

communication technology. He informed about keeping information safe and secure, but also about being

responsible with that information, being respectful to other people online, and using good Internet

etiquette. The resource person focused on Cyber Security and told the students about the different modes

of cyber crimes, virus attacks, social networking security, password protection, financial frauds and its

legal scenario with relevant examples. The students also asked their queries about cyber bullying and

harassments. The students listened to the lecture with rapt attention and expressed the feeling of
satisfaction and they were also informed about where to file a complaint about such threats and frauds.

Mrs.S.Senthilkumar, ExNoRa Coordinator, M.A.M.Business School stated that all need to maintain a

healthy environment of the planet, and thereby save the environment in all ways and means by
inquisitively becoming the member in ExNoRa club and made the requisite arrangements for the

programme.
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YOUTH RED CROSS FIRST AID PROGRAM
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YOUTH RED CROSS FTRST AID PROGRAM-PRESS REPORT

M'A.M. B-School Student Association Club in association with Youth Red Cross organized session

"First Aid Progtam" on 12th September, 2022. Dr.M.Hemalatha, Director, M.A.M.B-School welcomed
the gathering and highlighted the rationale behind the inauguration of youth Red Cross Society at

M.AM.B-School. Red Crossor Mr. C.Siva Ramalingam, Lecfurer in First Aid & Assistant Commissioner,

St.John Ambulance, Southern Railway, Life Member, Indian Red Cross Society, Tiruchirappalli and Red

Crossor Dr' R.Elangovan, Naturopathy Consultant, Advisor, Indian Red Cross Society, Tiruchirappalli
was the resource persons for the programme. Mr. C.Siva Ramalingam initiated the youth Red Cross
Society and briefed his speech by giving brief introduction about Youth Red Cross Society. He discussed
that Youth Red Cross Unit members are the builders of the nation who take part actively in bringing the
motto of Red Cross, that is, "Service to society". He also provided soml first aid tips in saving causalities
by prioritize them in order such as savg'tlg youngbefore tlre old, save the conscious casualties before the
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order of priority, usually given by breathing, bleeding and bones. As a parr of the youth Red Cross
inauguration, the nerv office bearers took as yRC in-charges during the programrne.

Dr. R.Elangovan explained in detail about first aid as emergency care or treatment given to an ill or
injured person before regular medical aid can be obtained. He said that the aim of first aid is to preserve

life, prevent the casualty's condition from becoming worse and promote recovery. He also thought some
responsibilities of first aider as assess the situation quickly and safely and summon appropriate help,
protect casualties from possible danger and to identiSu the nature ofillness or injury affecting casualty, to
alrange for the casualty's removal to hospital or into the care of a doctor and to remain with a casualty
until appropriate care is available. He also gave information in detail regarding the victims with
hyperventilation and fainting which causes stress, anxiety, sweating and unconsciousness and its proper
treatments. Mr.A.Anburaj, Youth Red Cross (YRC) Coordinator, M.A.M.B-School made the requisite
arrangements and proposed vote of thanks for the programme.
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BUSINESS MANTRAS

Wonderful session by LNSP. Raviramsamy Director of Nagappa group of companies. A real

business man shared his Business Mantras with Yuva students today. Special Thanks to yi for
providing us such a vibrant and inspiring guest.
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Learn how to succeed in Business through "Business Mantras" directly from the Director of
Nagappa Groups LNSP. RAVIRAMASAMY B.E. Who are the leading dealers in Construction
Materials on l5th ldy202l between 12pm- 1 pm.
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HOW DO YOU BUILD A SELF-ORGANISING TEAMS

M.A'M.B-School Cordially Invites you all for a online session on "How do you Build a Self-
Organising Teams" on 08-12-2020.
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ETHICAL ISSUES IN BUSINESS

Ethical Issues in Business a special Guest Lecture by Mr.TM R.veerasekaran, process Engineer,
Mustang HDP, Kingdom of Saudi Arabia held at M.A.M.B-School roday 16_0g_2019.
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MEGA VOTER AWARENESS CAMPAIGN

MAMBS jointly organised a Mega Voter Awareness Campaign (17 programmes in Three Days
on March 25th,26th & 28th 2019) in various places of Tiruchirappalli District with District
Adminishation and Youth Exnora International.

our Sincere thanks to the District Collector, Tiruchirappalli and Mr. Mohan, president of youth
Exnora lnternational.
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MANTRAS AND MAHIMAS

We cordially invite you all on behalf of the Management, Director, Faculty and Students to learn

the Mantras and Mahimas. Soliciting your august presence. Date: 04.10.2017 (Wednesday)
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LIST OF EVENTS
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S.No List of Events Date

I Session On Soft Skills &Life skills 07.09.2022

2 Disaster Management t4.06.2022

J Session Of Mental Health 25.05.2022

4 Healthy Environment 30.r2.2021

5 Optimistic Behaviour 28.1r.2020

6. Job Fair for Differently Abled t7.r1.2019
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SESSION ON SOFT SKILLS & LIFE SKILLS

M.A.M. B-School Student Association Club in association with Placement Cell organized Guest

Lecture "Soft Skills & Life Skills" on 07n September, 2022. Dr.M.Hemalatha, Director,

M.A.M.B-School welcomed the gathering and highlighted that the ICICI Foundation for

Inclusive Growth greatly trains the rural youth to find attractive jobs pertinent to attain the

holistic development for the student.
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SOFT SKILLS & LIFE SKILLS

M.A.M. B-School Student Association Club in association with Placement Cell organized Guest

Lecture "Soft Skills & Life Skills" on 07'h September, 2022. Dr.M.Hem alatha, Director,
M.A.M.B-School welcomed the gathering and highlighted. that the ICICI Foundation for
Inclusive GroMh greatly trains the rural youth to find attractive jobs pertinent to attain the
holistic development for the students. Mrs.K.Navajothi, Chairman, Faculty & Center In Charge,

ICICI Foundation for Inclusive Growth was the guest speaker for the programme and delivered a
session on Soft Skills &Life
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the students to identify their lucrative chances to reap the fruit of success in their
ever competitive job market. She stated that life skills are abilities for adaptive and positive

behaviour that enable humans to deal effectively with the demands and challenges of life.

Mrs.K.Navajothi highlighted the various Soft Skills that includes Communication, Flexibility,
Leadership, Teamwork, Time Management etc. She further explained that soft skills dealt with a

wide variety of topics such as vocal and verbal communication with specific reference to
corporate communication. She also discussed how to give self introduction, Do,s and Don,ts in
group discussion, various steps in succeeding interview to the students. She asserted that the

most appropriate body language for leadership can have an indelible impact to face the corporate

world. She also briefly discussed matters pertaining to interview skills, stress management,

presentation and motivational skills, power of positive attitude with the students. She also

emphasized the importance of flexibility and adoptability, Problem solving and Interpersonal

skills. The session was very much informative by making the realization of soft skills as Iife
skills and also instilled a lot of confidence for the students to face ever competitive challenges at
large. Ms. Iris Rinaldi. F, Placement Coordinator, M.A.M.B-School made the requisite
arangements for successful completion of the programme.
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DISASTER MANAGEMENT
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M.A.M. B-School, a standalone Business School Trichy in association with Indian Red Cross Society

organized programme entitled "Youth Red Cross Installation and Disaster Management Workshop,, on

l4e June, 2022.Er.G.Rajasekaran, Chairman, Indian Red Cross Society, Tiruchirappalli District Branch

& M.Jawahar Hasan, Honourable Secretary, Indian Red Cross Society, Tiruchirappalli District Branch

was the chief guests and Mr.P.Mohan, Joint Secretary, Indian Red Cross Society, Tiruchirappalli District

Branch was the resource person for the,woflts$'gp*pr.G.Raiasekaran inaugurated the youth Red CrossBranch was the resource person for the,."wo"rKlP,q"q O *ajasekaran inaugurated the Youth Red Cross

Society and briefed his speech UrpGgs-UfG-fl{rO}q"tion about Youth Red Cross Society. He also
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highliglrted that the Youth Red Cross is a constituent of the Indian Red Cross Society and

the hope of every nation in the world is its young people. He also informed that Youth Red Cross Unit
members are the builders of the nation who take part actively in bringing the motto of Red Cross, that

is, "SERVICE TO SOCIETY". He also opined that Youth Red Cross is a voluntary humanitarian

organization and, providing relief in times of disasters/emergencies and promotes health & care of the

vulnerable people and communities. He also pinpointed the objectives and the fundamental principles of
the youth Red Cross and its movement, namely: Humanity, Impartiality, Neutrality, Independence,

Voluntary Service, Unity, and Universality. As a part of the Youth Red Cross inauguration, the new office
bearers took-in-charges during the programme.

Mr.P'Mohan explained that the disaster management is the efficient management of resources and

responsibilities that will help in lessening the impact of the disaster and it involves a well-planned plan of
action that leads to effective efforts to reduce the dangers caused by the disaster to a minimum. Also, he

informed that the disaster management aims to reduce, or avoid, the potential losses from hazards, assure

prompt and appropriate assistance to victims of disaster, and rapid recovery works. He also shared the

types of disasters such as floods, droughts, eafihquakes, cyclones and the process of preventing those

disasters includes prevention, mitigation, preparedness, response and recover were important during the

disaster. The students expressed that they were able to understand the importance of disaster management

and it was useful for them. Dr.M.Hemalatha, Director, M.A.M.B-school highlighted the rationale behind

the inauguration of Youth Red Cross Society and she thanked the resource persons for highlighted the
precautionary acts of disaster management with real time examples. Mr.A.Anburaj, youth Red Cross
(YRC) Coordinator, M.A.M.B-School made the requisite arrangements and proposed vote of thanks for
the programme.
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MENTAL HEALTH
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M'A'M' B-School, a standalone Business school, Trichy in association with Junior JAycEE wing
organized Guest Lecture on "session of Mental Health" on 25'h May,2022. Dr.K.Ramakrishnan, chief
Psychiatrist, Managing Director & cEo, Athma Hospitals, Trichy was the guest speaker for the
programme and delivered key insights on the importance of maintaining mental health and live the lifejoy and in a peaceful way. The guest speaker initiated the session by stating that maintaining proper
mental health is pivotal for holistic development of an individuals. The speaker shared thought provoking
inspirational words on ways and means of encountering challenges and be courage to face the competitive
world' need for mentoring and counseling and various irrr., thut are faced by today,s younger
generations with real time examples.

Dr.K.Ramakishnan highlighted the factual eluci cs like the importance of practicing
meditation, yoga in daily life, the power of posi

Y up the mental pressures. He also



lFil
[U[l il.i:',r:"]]*.,

shared the management of emotional up - downs, how to cope up with the stress and
discussed various insights regarding the emotional balance. He also discussed further that some solutions
on recuperation from such hard times, practice of SWoT analysis, and follow the principle of ,,Think, Do,
Act"' The guest speaker also pinpointed some valuable tips to live the healthier life such as be an
voracious reader, understand the value of life, elements of self introspection (know thyself), Inter
Personal Relationships (IpR,s) etc with the students.

The guest speaker also encapsulated plethora of intricacies of the human mind and its way of moulding
the personality of an individual' The session was more informative and interactive by the students and the
guest speaker answered all the queries of the students in the field of mental health. Dr.M.Hemalatha,
Director' M'A'M'B-School given the felicitation address and highlighted the essence to live the happy life
that are pivotal in today's hectic competitive challenging world. Ms.F.Iris Rinaldi, Junior JAycEE
coordinator' M'A'M' B-School made the requisite anangements and proposed vote of thanks for the
programme.
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HEALTHY ENVIRONMENT

M.A.M.B.SCHOOL
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M'A'M'Business School, a standalone Business School in Trichy organized a programme installation of
students Exnora and Healthy Environ: and conducted workshop on : ,oAm I Celebrity,, on 30,h December,
2021' Mt.P.Mohan, Consultant, Master HR Trainer, Former State Member-TN Commission for
Protection of child Rights, Founder- Youth Exnora International was the guest speaker for the
programme' He informed that every student need to understand the role played by them corresponding to
save the society and to follow eco-friendly practices in all ways and means. He also stated that students
need to motivate themselves to combat challenges and other environment related issues, and it is basic
necessity for everyone to protect the environment by and large..The chief guest also addressed that
practicing of various eco-friendly initiatives are the backbone to humans as they benefit them in various
ways' He also stressed the importance of trees and focuses on safeguarding of nature and preventing
environmental de-gradation. He alsos{r4rl@

- e Mrs- Fathirna Bathoof
i{. -. Secretary & CEO -Master ct_

u=rJ ri k- b{if

onale behind the installation of Exnora club by

spirit ofsocial service and patriotism that results
becoming a member and all st
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in various advantages for every citizen and country as a whole. He also conveyed that all
students need to actively participate themselves in Exnora club and to take various leadership roles

voluntarily and to come up with innovative means corresponding to address environment related issues.,

as there are several harmful implications to humans, hence always strive to keep our environment clean

and free from pollution.

Mr.P.Mohan also stated the importance of plant sapling and highlighted the green practices that are

considered quintessential to preserve the environment. Mr.P.Mohan also informed that it is the
responsibility of everyone to plant a tree by considering the rise in pollution levels in today,s challenging
scenario' Mr.P.Mohan also stated that keeping the river water in a clean condition is quintessential in
order to make the environment healthy. Mr.P.Mohan also pinpointed the ways and means of safeguarding
the environment in the form of non usage of plastic bags, don't throw solid waste into water streams as it
clogs the water flow that results in pollution, avoidance of releasing construction waste into the river etc
that paves the way of sustained earth's surface. As part of the programme, the students also took charge as

office bearers of Exnora club' The programme definitely served the purpose pertaining to not to pollute
the environment and thereby to save our eco-friendly society by and large. Dr.M.Hemalatha, Director,
M'A'M'Business School welcomed the gathering and highlighted that all need to take more number of
steps and come voluntarily pertinent to save the environment and to focus on eco-friendly aspects by
actively becoming the member in Exnora Club. Mrs.M.Manopriya, Exnora Coordinator, M,A.M.Business
School stated that all need to maintain a healthy environment of the planet, and thereby save the
environment in all ways and means by inquisitively becoming the member in Exnora club. Exn.R.Sridhar,
Director-Youth Exnora Intemational, Founder-vivekanda Yoga Centre also spoke about the importance
of using eco friendly practices which saves the society and also the environment as a whole.
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OPTIMISTIC BEHAVIOR

M.A.M.B-School Cordially invites you all for a online session on "Optimistic Behavior"

on 28-1 l-2020.

Yi
Young lndians
ffirswlBq

Wt Cordially invite you all on behalf of the Ma*agemsnt,
Directrr, Faculty and Students for the Onlin* Sesslon sn

"Optirnistlc Bahcylour"

Chirf Guest

Ms. K" fIKVAJOTHI
Famlty & Center ln Charge

l(lCl Foundation for lnclu:ive 6rswth

$ATEr 2$.11.2020 yllftErt0:0$ am "11.[S a.il
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W
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MBA, sMP (ilM.A) wEP (tsB)
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MBA., Fh.D (l,lt'lT)
Olrector - Ir{AldgS
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Prof. Jimmy Carter along with First Year MBA Students of M.A.M.B-School Volunteerly
Supported the Exclusive Job Fair for Differently Abled held on l Tth November 2019 at

St.Joseph's College, Trichy.
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GENDER CLUB ACTIVITIES
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LIST OF EVENTS
S.No Name of the Event Date

1. Menstruation Matters t5.09.2022

2. Work Place Sexual Harassment 23.04.2022

3 Awareness of Menstruation Health 08.04.2022

4 Women &Child Safety Rights Act 20.03.2022

5 Women's Day Celebration 07.03
08.03
08.03

2022
2021
2018

6 Gender Sensitization 18.02.2022

7 Integral Development 06.t0.2021

8 Women Excellence in Entrepreneurship 06.03.2020
9 Women Sports Day 11.06.2022

02.03.2019
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MENSTRUATION MATTERS
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MENSTRUATION MATTERS -PRESS REPORT

M'A'M' B-School, in association with Women Empowerment Cell jointly organized Guest
Lecture on "Menstruation Matters & Inauguration of Menstrual Cafe,, on l5th September,2022.
Ms'Preethi Damodaran, MHM-Director-GRAMALAYA was the resource person for the
programme and delivered a session on understanding the awareness on menstrual health
practices to the participants' The session initially began with an overview and importance of
menstrual health aspects. The resource person informed about brief explanations of the

ffi
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I taboos associated with
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menstruation. The resource person also covered PCOD and foods to eat during menstruation with

the participants. The resource person also stated sensitizing the participants on various

complications arising out of lack of menstrual hygiene.

Ms.Preethi Damodaran focused on encouraging hygienic practices during menstruation,

dispelling common myths and misconceptions associated with menstruation. She also stressed

various important elements pertaining the awareness on the importance of good Menstrual

Hygiene Management (MHM). She stated the various govemment schemes that promote

menstrual hygiene among adolescent girls in such a way that results in ensuring hygienic health

practices. The resource person also informed that the high level of stress that are faced by young

women and highlighted the students to carry out various exercises to keep themselves healthy

during their menstruation. The resource person stated that menstruation is a normal and natural

part of biological changes and all women need to handle with hygienic manner. In the interaction

session, the resource person answered the queries that are asked by the participants. The entire

session served more informative regarding the awareness on menstrual health aspects.

Dr.M.Hemalatha, Director, M.A.M.B-School given the felicitation address and given the

hygienic elements regarding the menstrual health aspects to the participants. Ms.M.Akila,

Women Empowerment Cell Coordinator, M.A.M.B-School made the requisite arrangements for

the programme.

ry
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WORK PLACE SEXUAL HARRESMENT

ffi Iri.isr qt:a

CHY

tEa
l@

MA.M. B-School
AiFh'sd by AICTE 6dd Alfiliorad ro Aonn Univojily

Silts0nu.,Til(l'y
w*.nombr (on

\{omen Empowerment Cell & POSH Cell

ffi

WORK PTACE SEXUAL HARASSMENT

FASTFACTS AND STATS

YOUNEEDTOKNOW

Il. Sr:itlcvi Il.A.,l}.f,.,
Advocate

RadioJockey in Suryan FM

.f oin with us

ffi arnll aa I 11 am - t2 pm I 1i cn"a", Correa Hail

Mrs. Eathima Bathool lltaluk
Secretary & CEO -M*ter GI.

Dr.M.Hemalatha
Dir€ctor - MAMDS

WORK PLACE SEXUAL HARASSMENT: FAST FACTS AND STATS YOU NEED TO KNOw

M.A.M.B-School, a standalone Business School, Trichy in association with Women

Empowerment Cell and POSH Cell organized guest lecture entitled "Work place Sexual

Harassment" on 23'd April, 2022. Mrs.R.Sridevi, Advocate, Radio Jockey in Suryan FM, Trichy

was the resource person for the programme. The resource person initiated the session by giving

information about POSH (Prevention of Sexual Harassment) under IPC Act 354 and 503, She

said that in recent times the role of women at workplace has increased tremendously. However,

they are vulnerable to harassment in the workplace. The Constitution of India plays a pioneer

ffijf*i
uDl
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role in protecting the women from discr$in{ian*nd ensuring gender justice in the present
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times. The guest speaker explained about Vishakha guidelines, what constitutes a sexual

harassment, method of lodging complaint and the conduct of investigation. She pinpointed on the

various circumstances leading to abuse, women's rights at the work place, the relevant laws and

the officials they should report to in case ofany adverse situation.

Mrs.R.Sridevi, also informed that in order to curb this problem, the Government of India enacted

a law on 'The Sexual Harassment of Women at the Workplace (Prevention, Prohibition and

Redressal) Act,2013 to ensure safe working place for women and to build enabling work

environment. She urged the students to remain alert and fight against the crime. She briefly

explained about various provisions related to punishments that can be awarded was highlighted.

She also mentioned the laws which supports the female gender. She opined that sexual

harassment is a form of violence and discriminatory treatment against women. The session was

significant and beneficial thought provoking programme for the students. Dr.M.Hemalatha,

Director, M.A.M.B-School given the felicitation address and emphasized on the importance

given to women in the law and also some preventive measures to be taken by all women in all

ways and means to ensure the safety aspects of women at society at large.
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AWARENESS OF' MENSTRUATION HEALTH
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AWARENESS ON MENSTRUAL HEALTH

The Women Empowerment Cell of M.A.M. B-School, a standalone Business School, Trichy
in association with Yi Trichy and YUVA jointly organized Guest Lecture on 'Awareness on

Menstrual Health" on 08th April, 2022. Dr.T.Dhiviya Narbhavi, Assistant professor,

Department of Obstetrics and Gynaecology, Trichy SRM Medical College was the resource

person for the programme and delivered a session on understanding the awareness on

menstrual health practices to the participants. The session initiatly began with an overview

and importance of menstrual health aspects. The resource person informed about brief
explanations of the reproductive system, menstrual cycle and covered pMS, cultural taboos

h Assmiotion with Women
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associated with menstruation. The resource person also covered polycystic ovarian syndrome

(PCOD) and foods to eat during menstruation with the participants.

Dr.T.Dhiviya Narbhavi focuses on encouraging hygienic practices during menstruation,

dispelling common myths and misconceptions associated with menstruation. She also

stressed various important elements pertaining the awareness on the importance of good

menstrual hygiene lnanagement. She stated the various government schemes that promote

menstrual hygiene among adolescent girls in such a way that results in ensuring hygienic

health practices. Dr.T.Dhiviya Narbhavi also stated that the high level of stress that are faced

by young women and highlighted by teaching the students to carry out various exercises to

keep themselves healthy during their menstruation. In the interaction session, the resource

person answered the queries that are asked by the participants. The entire session served

more informative regarding the awareness on menstrual health aspects. Dr.M.Hemalatha,

Director, M.A.M.B-School given the felicitation address and given the hygienic elements

regarding the menstrual health aspects to the participants.
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WOMBN & CHILD SAFETY RIGHTS ACTS

Ms.kis Rinaldi.F, Assistant Professor, M.A.M.B-school and I MBA students attended "Women
& Child Safety Rights Acts" programme organized by THE 1234 FOTINDATION through

virrnal platform on20/03/2022 and Gr. P.G.Rajan, Gr.Oudaya Coumarin and Mr. p.Mohan was

the resource persons for the programme.
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WOMENS DAY CELEBRATION
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WOMEN'S DAY CELEBRATION

The women Empowerment cell of M'A'M. B-School, a standalone Business Schoor, Trichy inassociation with Junior JAycEE wing organized ..women,s 
Day cerebration,, on 07,h March, 2022.Mrs.R.Nandhini, Entrepreneur, ISp and Security Solutions & Franchise Green Trends Unisex,Dr.M.Gowri, proprietor, Gowri parvathi Silks & iGrow & Gowr

Managing partner, Jayem Industries Engineering Fabricators were th 
IMpEx, Mrs.M.Rajamaheswari,

and derivered kev insights of rationare behind the cerebrario, "rr";il:,ul"ff:1l"Hil,Til";about womanhood and pays tribute to the indomitable spirit of women across the globe. Mrs.R.Nandhinishared that all women need to have the urge and passion in order to do something new and better thatshall bring about a meaningful form of Iiving the life progressivery as weil as inspiring in the way thingsare done and the cruciar role played by women for the holistic upriftment of nation.

WOMEN EMPSWTRM**, O*U'
tnvitfr tN.ll fc, ul. Wmot Ir!, Cdcbratm d
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Dr.M.Gowri stated that this day brings many things for women - a cause for celebration, a reason to

pause and re-evaluate a remembrance, an inspiration and a time to honour, admired and loved in all ways

and means. Dr.M.Gowri pointed out that there need to be a balance between career and family and

without a family support a women can't achieve success. Mrs.M.Rajamaheswari also stated that women

need to know their rights and privileges to defend themselves and need to have focus and strong

determination to face the ever challenging corporate world with courage. Mrs.M.Rajamaheswari stated

various significant challenges faced by women in society and recalled the sacrifices made by women and

their selfless contributions towards societal as well as nation's development by and large.

Mrs.M.Rajamaheswari also highlighted that all girl students need to celebrate every day as a women's

day. As part of the programme, there was a panel discussion by the students on plethora of entrepreneurial

opporhrnities and challenges faced by them as part of their entrepreneurial journey and also covered

challenges faced by women in 21't century with real time examples. The guest speakers shared their

valuable insights during the session and it was much thought provoking to the budding managers atlarge.

Dr.M.Hemalatha, Director, M.A.M.B-School graced the occasion and stated that it is a day on which all

women come together to celebrate, and to recognize the hope, aspirations and empowerment of women.

Junior Jaycee Wing students representatives of M.A.M.B-School made the requisite arrangements under

the guidance of Ms. F.Irish Rinaldi, Junior JAYCEE Coordinator, M.A.M. B-School for the programme.
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M.A.M. B-School wishes you alr a Happy women's Day by organizing,,women Leaders
Conclave" session at M.A.M. B- School, l0 am.
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On the eve of Women's Day Celebration: The following students delivered a speech on Women's

Empowerment.Ms. R. Sugapriya (I-MBA) Ms. N. Kanimozhi (I-MBA) Ms. T. Keerthana sri (I-

MBA)Ms. G. Kiruthika (I-MBA)
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GBNDER SENSITIZATION

The Gender Champion Club of M.A.M.B-School organized Guest Lecture: "Gender

Sensitization" on 18.02.22 and Dr.N.Manimegalai, Director & Head, Department of Women

Studies, Bharathidasan University, Tiruchirappalli was the chief guest for the programme.

GENDER SENSITIZATION

M.A.M. B-School, a standalone Business School, Trichy in association with Gender Champion Club

organized Guest Lecture on "Gender Champion Club initiating Gender Sensitization" on lSth February,

2022. Dr.N.Manimekalai, Director & Head, Department of Women Studies, Bharathidasan University

was the resource person for the prografirme and delivered a session on gender sensitization. The resource

person initiated with an overview by stating that gender sensitization is one of the basic and fundamental

requisite for the normal development of an individual. The resource person stated that the need for this

sensitivity has been realized through immemorial times and prevails'all kinds of human existence. The

resource person spoke about the various issues and challenges and sensitized the students about the

sensitivity development particularly women's development. She also spoke about the need and

importance of gender sensitivity in today's challenging world.



ry
Dr'N'Manimekalai informed that gender sensitization is extremely essential which is about to changing
the behavior and instilling empathy into the views that individual hold with their own and with the other
genders' She stated that gender sensitization is a basic requirement that immensely helps to examine
personal attitudes and beliefs that paves the way to understand the realities. She also informed that the
goveming stereotypes prevalent in our progressive society that tend to make it regressive. She discussed
about the role of family, peer groups and mass media in framing ideology that are associated with various
genders' She informed some of the traditionally expected roles and behavioural patterns based on social
identified norns. The session ended with a discussion on bridge the gender gap and view things from a
humanitarian perspective. Dr.M.Hemalatha, Director, M.A.M.B-School given the welcome address and
shared her thoughts by highlighting the importance of gender sensitization as it paves the way to
introspection and nurtures critical thinking. The session was more interactive and informative by the
effective inputs that are shared by the resource person. The faculty members and students expressed their
sincere gratitude towards fruitfur session had by the resource person.
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INTEGRAL DEVELOPMENT
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Integral Development

M.A.M. B-School, a standalone Business School in Trichy organized "Integral Development" on

06th October, 2021. Mrs.Fathima Bathool Maluk, Secretary & CEO, MASTeR Group of

Institutions presided over the programme. Dr.M.Hemalatha, Director, M.A.M.B-School

welcomed the gathering and highlighted the overview of integral development aspects.

Mrs.Leema Peter, A leading renowned Psychologist was the guest speaker for the programme

and delivered a session on "Integral Development". She informed the students to identify their

inner selfthrough selfintrospection and excel in their career.

The chief guest discussed on by highlighting that Integral Human Development is the holistic

development of the human person, covering all aspects of life: social, economic, political,

cultural, personal and spiritual. It promotes the dignity of the human person, equality between

every individual and the common good of all people in the community. She pinpointed that

integral growth is pivotal with respect to fostering self-awareness, conscious leadership,

collaboration and innovative organizational practices so that el,zery individual may flourish and

thrive, together, in today's ever challenging world. She encapsulated the integral development

aspects which includes life with dignity, peaceful relationships with each other, sustained

economic well being, resilience, power of influence and independence etc. She covered the

conceptual framework of integral development which is universal way of thinking about,
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interacting with, and understanding others. The chief guest also focused on the essence of

integral development principles and how it aligns pertaining to balanced life of an individual.

She encapsulated various guidelines of integral development to budding professionals through

inquisitive activities. The session was very much thought provoking for all the MBA students

and remarkable by and large.
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WOMEN EXCELLENCE IN ENTREPRENEURSHIP

M'A'M'B-School in Association with Young Indians organised Guest Lectures on ,, 'Women

Excellence in Entrepreneurship" by Ms. vinothini Sekar, Entrepreneur & Fashion Designer,
Manjal Couture an Online Clothing Brand for Women & Kids and ',Women and Law,,by,,Ms.
R. Gokila, Advocate in Trichy Court on 06.03.2020.
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WOMEN SPORTS DAY
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ACHIEVERS
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ANNUAL DAY ACHIEVERS DAY AND SPORTS DAY CELEBRATION

M.A.M. B-School, a standalone Business School Trichy in association with Students Association Club

organized one day workshop on Annual day, Achievers day and Sports day on llth Jtne, 2022.

Dr.M.Hemalatha, Director, M.A.M.B-School welcomed the gathering by highlighted that like every year,

this year also our college organized this programme with the grand splendour even after 12 years of
excellence. She also encouraged the students with her motivational speech by saying that it is very
important and everyone need to focus both academic as well as extracurricular activities in all ways

and means. She opined that participation of these sort of activities, during college life, keep the

students more positive, fresh, energetic and go a long way in making them more productive. There

were various sports which includes the events 400 meters,4*100 meters relay, 100 meters,200
meters, disc throw and short put and also cricket, volley ball and throw ball games. The various
cultural events were also performed by the students that includes solo dance, group dance, solo
singing, group singing, mime, ad-zap and whatsapp war were performed by the students as part of
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Dr.B.Muruganantham, Registrar, MASTeR Group of Institutions was the chief guest for this
programme and he encouraged the students by informed that this is an occasion of celebration,
felicitation, feast and festivity when students present not only their wonderful performances but also
receive honours for their curricular and extra-curricular achievements. He informed that the strong
will and determination are the essential requirements to attain success. He also stated the

importance of sports by highlighted that participation in sports will not only help them to improve
their physical health but will also give them the mental energy to cope and study well. The chief
guest also pinpointed that all the students were very much excited after all this was the time to enjoy
beyond their studies. The certificates, medals and prizes were also given to the academic toppers
and students who won prizes in various cultural and sports events. Mr.S.Senthil kumar, Convener-
Sports Day and Mrs.M.Surya, Convener-Annual Day & Achievers Day made the requisite
arrangements for the programme. Dr.M.Hemalatha, Director, M.A.M.B-School immensely
applauded the winners and achievers in both academia and extra-curricular aspects.
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MASTeR Group of Institutions
MAMBS & MAMCET

Siruganur, Trichy

SPORTS EVENT WINNERS LIST (WOMEN)

Sl.No. Event Name Winners List Year &Dept. i College
Name

I 100 Metres
Running

(woMEN)

First Place - Ms.P.Elamathi

Second Place - Ms..M.Raj araj eswari

Second Place - Ms.N.Sujidha

I MBA - MAMBS

I MBA - MAMCET

I MBA - MAMBS

2 200 Metres
Running

(woMEN)

First Place - Ms.P.Elamathi

Second Place - Ms..M.Raj araj eswari

Third Place - Ms.N.Sujidha

I MBA - MAMBS

I MBA _ MAMCET

I MBA - MAMBS

3 Shot Put
(woMEN)

First Place - K.Divyabharathi

Second Place - R.Bavani

Third Place - T.Sathyapriya

I MBA MAMCET

I MBA _ MAMBS

I MBA _ MAMBS

4 Kho-Kho
(woMEN)

2.

4.

5.

6.

7.

8.

9.

WINNERS

Ms.P.Elamathi
Ms.N.Sujidha
Ms.S.Sindhu
Ms.R.Nagalakshmi
M.Subhashree
Ms.G.Kowsalya
Ms.R.Bavani
Ms.M.Sankari
Ms.R.Jayapriya

RUNNERS

1. Ms.M.Rajarajeswari
2.Ms.S.Surya
3.Ms.K.Divvabharathi

| +.ur.u.irrtaireswari

I Year MAMBS

I Year MAMCET

F.\K*{,:+



5 THROWBALL
(woMEN)

5. Ms.A.Nandhini
6.Ms.G.Rajeswari
7. Ms.K.Anitha
8.Ms.K.Deepik a

9.Ms.J.Mahalakshmi

WINNERS

l.Ms.M.Rajarajeswari
2.Ms.S.Surya
3.Ms.K.Divyabharathi
4.Ms.M.Maheswari
5. Ms.A.Nandhini
6.Ms.G.Rajeswari
T.Ms.B.Sathyapriya
8.Ms.M.Akila
9.Ms.K.Anitha

RUNNERS

l.Ms.R.Swathi
2.Ms. R.Jayapriya
3. Ms.R.Nagalakshmi
4. Ms.N.Sujidha
5. Ms.T.Sathyapriya
6. M.Subhashree
7. Ms.R.Bavani
8.Ms.S.Sindhu
9. Ms.P.Elamathi

I Year MAMCET

I Year MAMBS
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ENVIRONMENTAL AC TIVITIE S

By

M.A.MB SCHOOL

Siruganur,TrichY-O2 : 1 05



MAS'*F

M.A.M B SCHOOL
Siruganur- Trichy-6 21105

(Approved by AICTE, Affiliated to Anna University, Chennai)

LIST OF THE EVENTS
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S.No Name Of The Event Date
I Eco-Friendly Ganesha Makine 30.09.2022
2. Seed Ball Making 21.09.2022
J Hygiene Alone Triumphs 06.09.2022
4 Environmental Protection 18.04.2022
5 Energy Swaraj Yatra 12.04.2022

6 Tree Plantation

Tree plantation & Cleaning

Museum

08.02.2022&
05.06.2022

7 Nadi Utsav Drawing Competition 07.0t.2022

8 Save Cauvery River 23.12.2021

9 Essence Of Water To Life 2t.t0.2021
l0 Forest Conservation-Pachamalai 28.02.2021
11 Business Vision 2020: E-Mobility In

India

06.02.2019

L2 Sapling Trees 21.11.2018
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ECO-FRIENDLY GANESHA MAKING

Eco-friendly Ganesha Making workshop: Make Your own Idol- pRESS REpoRT

M.A.M. B-School Student Association Club, Women Empowerment Cell & Institute Innovation

Cell (IIC) jointly organized "Eco-friendly Ganesha Making Workshop: Make Your Own Idol"

on 30th August, 2022.Dr.M.Hemalatha, Director, M.A.M.B-School welcomed the gathering and

stated that Ganesh Chathurthi is a festival that is celebrated on the birthday of Lord Ganesha who

is the son of Lord Shiva and Goddess Parvathi. She also informed that the everyone need to

adopt and follow eco-friendly practices in order to sustain the environment from detrimental

effects. She reiterated that any celebrations should not harm, hurt or disturb anyone right from

aged to children and also to our precious ecology. It is our responsibility to make use of eco-

friendly festivals in a larger way so that there will be a pollution free atmosphere everywhere and

we can celebrate it without any harm to our environment. She also opined that the rationale
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behind to organize this workshop with the motto of creation of awareness onenvironmental sustainability, in the form of make the Ganesha idor by using crays and other ecofriendly properties' It was a greatcelebration and it brought the students together to cerebrate thefestival together.

As part of this workshop, the students were divided into so many teams and informed to makeGanesha idol' A special kind of sweet called modak is prepared in the joy of the speciaroccasion' During the workshop various Eco Friendly Ganesh Idols with ,.Mud/clay,, 
or"Turmeric" or "Frour", "wheat", "Ganesh Idol by reafs,,, ,,Be The change Go For Green (cray)Ganesh" etc were made by the team of students. The entire workshop was a very much creativeand as well as quite inquisitive for all the students and rearnt the basic skils of making idors andsave the environment by and large' Ms'M.Akila, Assistant professor informed that this festivalcelebrates the birthday of the Hindu deity Lord Ganesha who is believed to be the remover ofobstacles of life and she made the requisite arrangements and arso guided the students forsuccessful completion for the programme.

List of Teams participants

TEAM 1: Kesavarthini , Divya, Jayasri

TEAM 2 : Isw ary a, Kay alv izhi,Aarthi

TBAM 3: Sivapriya, Thejaswini , Manickavasuki

TEAM 4: Mathumathi,Guruprasana,Deetchana

TEAM 5: Saravanan, Rahul , Surya prakash
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TEAM 6: Meenakshi, vaitheki, Supriya

TEAM 7 : Y aratharaj an, Rajkumar, Naveen

TEAM 8: Madhumitha, Nivetha, Poornima

WINNERS:

l't Prize - R.Madhumathi, Guruprasanna, Sathyaseelan, Dheetchana

2"d Pnze- Aruq Gowsalya, Vidyasri

3'd Prize - Naveen, Varatharajan, Raj Kumar
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WORKSHOP ON SEED BALL MAKING- PRESS REPORT

M'A'M.Business School, a standalone Business School in Trichy, in association with yiyuvaClub

organized "Workshop on Seed Ball making"on 21'tseptember, 2022. Dr.M.Hemalatha, Director,
M'A'M'Business School given the felicitation address and emphasi zedthe importance of environment
protection and highlighted that Seed balls have an 80 percent growth success rate in comparison to
regular seedings, which helps people farming in rural areas have a more consistent supply of food.
Mr'UzhavanJagan, Native Agricultural Trainer & Environmental Enthusiast was the resource person
for the programme.He started the session with the environment issues that causes due to human
activity such as the extended use of nafural resource, less concem on natural order, immoderate use
of resources' He particularly pinpointed the contribution of forest in ecology balance system which
maintain the favourabl e ecolo gi c al environmen-t_aI-Je.1ge.
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ry
Mr. UzhavanJaganinformed thatthe seed balls work as a pollination technique. He stated

that the seeds are dropped on fertile forest land, where they grow on their own taking nutrients from

their surroundings. He also explained that trees cannot be planted in the middle of forests and

discussed thafthe new trees there grow on their own. He also shared that the use of new technology

by following old methods in a unique way for afforestation. He informed the various advantages of
the seed Balls by discussed about the size of a quarter to make for easy throwing, in order to
maximize the seeds' chances of sprouting roots, spring and summer are the best times to deploy the

seed balls. He also shared inputs on ways and means of making seed balls for trees, seeds to be used

for seed balls, how to prepare seed balls for planting etc.The resource person encouraged the

participants by stating the lines as "Don't wait for someone to bring flowers. plant your own garden

and decorate your own soul". He also spoke on different types of trees and its ecological benefits,

steps to be followed for prevention of soil erosion and protection of environment etc. Ms.S.

Kiruthika, Yi Yuva Club Coordinator made all the requisite arrangements for the programme.
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M'A'M' B-School Student Association club and Student Thanneer club jointly organized guest
lecture: "Hygiene Alone Triumphs - 5,nu-reouGu-r Gouoi-:glrir" on 6th September 2022. padma
Shri' S'Damodaran' Founder & cEo of Gramalaya, Tiruchirappalli was the resource person for
the programme' Dr'M'Hemalatha, Director, M.A.M.B-school welcomed the gathering and
briefed the hygienic practices and its quintessentialities to the students. She also highlighted the
resource person as "Social worker who has dedicated his life to sanitation promotion in villages
and slums in South India"' Thiru.K.c.Neelamegam, president and prof. K.Sathis Kumar,
Secretary' Thanneer organization, Trichy given the felicitation address and shared the various
remarkable achievements and societal services undertaken by the resource person of the day.
Padma Shri S'Damodaran initiated his session by giving the introduction about Gramalaya and
he has been working in villages and urban slums across South India for the last 35 years, to end
open defecation by building toilets and promoting sanitation etc. He also spoke about Menstrual
Hygiene Management (MHM) such as importance of female hygiene, effective menstrual
hygiene practices' affordable and appropriate menstrual hygiene materials etc to the students.
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Padma Shri S.Damodaran also stated the major aim of Gramalaya is to eradicate

open defecation by providing eco-friendly toilets and it is an irnportant resource centre of the

Ministry of Jalshakti, Govt of India. He also shared the various challenges faced by him
regarding the successful implementation of hygienic practices by the society at large. He opined
that the toilet is more than just a four-walled structure; it is a way to a healthy life and it is

absolutely necessary to work on changing behaviours and developing habits through a number of
IEC (Information, Education and Communication) activities. Finally, he advised all the students

need to actively come forward pertinent to undertake various initiatives as part of ensuring
access to Water, Sanitation and Hygiene (WASH) in villages and urban slum areas.

Mr.S.Prasanna, Thanneer Club Coordinator, M.A.M.B-School made the requisite arrangements
for the programme.

&I,A**!.P**huuk pr#ffrffinT.*$H# 
ffiflI

"Tyg*uSy. S1--*i,**L?r*$,, s #mruTffid-

; ff, 
F**ncei_-mHil_r1';*,, 

spffiffi ks, lffi*'"*'*l 
. 

s -''

ffiI
. ,!

l (.-' ,

j u';'
I 'r i:i
i'l .

1ri:g$19,9"56p4;,;1i



tfrit
lU,Jl liir:+,.. ffi

TRI

TREE PLANTATION

M.A.M. B SCHOOL in association with Thanneer Club organized"Tree Plantation programme,,

on 08.02.2022. M.A.M.B-School students Manikandan, Surya Prakash, Saravanan(I MBA) and
Ms.S.Kiruthiga, Yi Club Coordinator were actively took part in Tree Plantation and Campus
Cleaning Drive organized by Yi Club as part of "World Environment Day"- (05.06.2022) at
Railway Museum, Trichy.
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ENVIRONMENTAL PROTECTION

Paper Presentation competition: Environmental Protection & Growth and Development

M'A'M' B-School, a standalone Business School Trichy in association with ExNroRA (yEI)
organized paper presentation competition "Environmental protection,, on lgth April, 2022. The
sfudents presented their papers on "Environmental Protectionr'. Under the theme, the students
were presented on the areas that comprise Global warming, Issues & challenges in industries,
various forms of pollution and steps to mitigate, Environmental Sustainabilitywere some of the
themes as part of the paper presentation
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practices andoveryiew of Environment and its nature, plant sapling, eco-friendly

initiatives, various government schemes for protection of environment etc.

M.A.M.B-School, a standalone Business School Trichy in association with Junior Jaycee wing

(Zone XXIID organized paper presentation competition "Growth and Development" on 18th

Aptil,2022. The students presented their papers on "Growth and Development" aspects. Based

on these, the students were presented on the areas that comprises "Attitudes and behaviours that

lead to success" and "Strategies and techniques for building professional brand". As part of the

competition, the students stated that attitude is one that decide everyone's altitude and covered

the importance of attitude in one's personal life as well as professional career. Dr.M.Hemalatha,

Director, M.A.M.B-School also congratulated the winners as well as participants and distributed

the certificates at the end of the programme. Mr.S.Senthilkumar, EXNORA Coordinator,

M.A.M.B-School and Ms.Iris F. Rinaldi, Junior Jaycee Wing Co-ordinator, M.A.M.B-School

made the requisite arrangements for the programme.
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ENERGY SWARAJ YATRA
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ENERGY SWARAJ YATRA : "Energy, Climate Change &l'-2020-2030"

M.A.M. B-School, a standalone Business School Trichy in association with Build Club of IIT

Madras, Yuva Club Trichy Chapter jointly organized "ENERGY SWARAJ YATRA : "Energy,

Climate Change &I"-2020,-2030" on 12th April, 2022.Dr. Chetan Singh Solanki, Department of

Energy Sciences & Engineering, Professor-IlT Bombay, Brand ambassador of Solar Energy for

Govt. of MP, Founder of the Energy Swaraj Foundation (Energy by locals for locals) was the

guest speaker for the programme. He came as an yatra pertaining to impart solution to climate

change, job creation, energy security and improving local economy in all ways and means. He

said that he has undertaken I I years long Energy Swaraj Yatra (2020- 30) through a solar bus in

order to bring awareness and encourage actions towards climate change mitigation and adoption

of 100% solar energy by masses. Dr. Chetan Singh Solanki lives in the bus and he has pledged to

not go home until 2030. He explained that this bus is fitted with 3.2 kw solar panels and 6 kwh of

battery storage. It has a 3 kVa inverter. Lights, cooler, cookstove, TV, AC, laptop charging

that the engine on the bus runs on diesel.
-='\

'. t'' .

inside the bus are all solar-powered
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Dr. Chetan Singh Solanki stated that the energy is the driver of our social and

economic growth and while on the other side excessive use of fossil energy has caused climate

change, which is becoming catastrophic and an threat to human existence. He highlighted

various actions module that includes Energy Literacy Training, Organize a talk and

demonstration of solar bus, and also informed Discussion on Energy consumption, Energy Audit

and pledge to reduce electricity consumption, Solar system installation training to students and

faculty members to power classrooms, Rally on Climate Change, One Plant for One plan

(sustainable living) as part of Energy Swaraj Yatra. He also pinpointed that everyone needs to

understand of energy generation, its use, misuse, inefficient use and opporhrnities to conserve

energy and generate clean energy by stating that an energy literate person would become

sensitive towards efficient use of energy. Dr.M.Hemalatha, Director, M.A.M.B-School given the

felicitation address by stating that climate change is threatening not only sustainable life but the

sustainability of life on the planet and highly appreciated the commendable initiatives taken by

the resource person towards restoring the environment towards sustainable living by and large.

"Solar Energy, Today's resource for a
brighter tomorrow'
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NADI UTSAV DRAWING COMPETITION
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Airports Authority of India, Tiruchirappalli in association with M.A.M.Business School, a standalone

Business School in Trichy and Thanneer Club, jointly conducted a programme: ,,Drawing & painting

Competition" (Ministry of Jal Shakthi, Ministry of Culture, National Mission for Clean Ganga and

AzadiKa Amrit Mahotsav associated to Celebrate "Nadi Utsav" and,73'd Republic Day) on 07,h January,

2022 throtgh online platform. As part of the competition, the students made an visual representation of
their ideas corresponding to create awareness by conveying the needs and importance of safeguarding

environment. They also portrayed that keeping the river water in a clean condition is quintessential in
order to make the environment healthy. The students are also made an painting by emphasizing the waters
are the elixir to human's life, focus on eco-friendly practices, rivers are the lifeline to human,s,

importance of keeping rivers clean and free from pollution etc.

The students also painted their innovative themes and thought provoking inputs by stating the various
information of safeguarding the environment in the form of non usage of plastic bags, don,t throw solid
waste into water streams as it clogs the water flow that results in pollution, Tree plantation, Drip
irrigation, water recycling, avoidance of releasing construction waste into the river etc. The drawing and
painting competition progmmme definitely served the purpose pertaining to not to pollute the water and
thereby to save the river, eco-friendly envi by and large. 265 students from Under
Graduation and Diploma streams from v (both at intra and inter institutional level)
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inquisitively participated in the competition with the rationale of creating awareness to every

citizen pertinent to save the environment.

All the themes painted by the students were judged by team of experts and finally Harikrishnan.T,

I-Agricultural Engineering, M.A.M. College of Engineering, Trichy, Habimanyu.A., II-B.Com, Rajah

Serfoji Government College, Tanjore, and Marziya barveen.M., II-B.Sc. (Computer Science), Jamal

Mohamed College (Autonomous), Trichy announced as winners of the competition and received first,

second and third prize respectively. The winners of the competition were honoured and prizes were given

by Mr.J.Unnikrishnan, Director In-Charge, Airports Authority of India, Tiruchirappalli during ..73'd

Republic Day Celebration" held on 26.01.2022 at Airport Authority of India, Tiruchirappalli.

Dr.M.Hemalatha, Director, M.A.M.Business School also took part of the programme and appreciated the

winners and participants and also highlighted that all remember and rejoice in the glory of India and its

freedom fighters on this Republic Day.
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SAVE CAUVERY RIVER
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BUSINESS VISION 2020: E-MOBILITY IN INDIA

(06.02.2019) - A Snapshot

Dr.Kumaresan, Associate Professor, NIT, and Trichy gave the key note address in which he spoke

that the e-Mobility industry is driving the future of transportation and it is focused on developing

efficient and safe offerings that will meet regional emission standards and ownership demands. He

said the industry that is moving forward quickly requires timely access to trusrworthy guidance.

Finally he concluded by saying that e-mobility is going to be the future.

Dr.R.Elankovan, DGM, BHEL gave the felicitation address and spoke about the electric batteries

which are the key factor for electric vehicles, he spoke about the standards. Where next generation

batteries and electrical systems can help our societies get ftom place to place in a clean, efficient, and

safe way.

The first session of the seminar was handled by Dr.Duraiselvam in which he spoke about the history

of electric vehicle.He said it is a 90 year old technology.In 1837 the first electric robotics-vehicle

car was produced .He also spoke about electrification path he said the best part of electrification path

is E-bus and also explained the life cycle of E-bus. Finally he concluded by asking the students to

update their knowledge in recent technologies.

The second session was handled by Prof.K.Balasubramaniyan in which he spoke about the E-

mobility ecosystem and categorized it into

. Provision for electric business

. Provision for electric vehicles

He spoke about Indian e-mobility scenario in which he said by 2020 there will be 5 to 7 million
electrical vehicles in the country. He said there are two government initiatives which is Department

of heavy energy and Ministry of Urban development they are responsible for developing E-vehicles
in the country.
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SAPLING TREES

Rotaract Club of M.A.M.B-School Organised -
2l-ll-2018. Sincere Thanks to Dr.M.A.Maluk

Institutions and Mrs. Fathimabathool Maluk,

sapling plantation @ our college
Mohamed, Chairman - MASTeR
Secretary - MASTeR Group of
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S.No Program Name Course Code Course Name
I MBA- Master Of Business

Administration
BA4t I I Indian Ethos

2. MBA- Master Of Business
Administration

BA4203 Human Resource Management

J MBA- Master of Business
Administration

BA4205 Business Research Methods

4 MBA- Master of Business
Administration

844207 Marketing Management

5 MBA- Master of Business
Administrdion

BA4211 Business Ethics

6 MBA- Master of Business
Administration

8,{4301 Strategic Management

7 MBA- Master of Business
Administration

BA4302 International Business

8 MBA- Master of Business
Administration

BA43l l Creativity And Innovation

9 MBA Master of Business
Administration

BA40l I Services Marketing

l0 MBA- Master of Business
Administration

BA 4015 Strategic Human Resource
Management

l1 MBA- Master of Business
Administration

BA40r6 Industrial Relations And Labour
Legislations

12 MBA- Master of Business
Administration

844029 Social Media And Web Analvtics

l3 MBA- Master of Business
Administration

844032 Entrepreneurship Development

t4 MBA- Master of Business
Administration

BA40s2 Sourcing And Supply Management



8A4111 INDIAN ETHOS (SEMINAR) LT P C
0042

COURSE OBJECTIVES:

about ethical behaviour and value systems at work.

NOTE:

during the semester.

consolidated at the end of the semester. No end semester examination is required for this
course.

1) lndian Ethos and Personality Development
2) Work ethos and ethics for Professional Managers
3) lndian Values, Value Systems and Wisdom for modern managers
4) Ethos in leadership development
5) lndian system of learning - Gurukul system of learning, Law of humility, Law of growth,

Law of responsibility

TOTAL:60 PERIODS

COURSE OUTGOMES:
1. The learners are able to apply the basic concepts of Indian ethos and value systems atwork.
2. The learners can handle issues of business ethics and offer solutions in ethical perspectives
3. The learners are professionally efficient and skilful in value systems and culture
4. The learners are capable in ethically manage business towards well being of the society.
5. The learners can be socially effective in undertaking business responsibilities.
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8A4203 HUMAN RESOURCE MANAGEMENT LT PC

3 00 3
COURSE OBJECTIVE:

compensation, human factors consideration and compliance with human resource
requirements.

UNIT I PERSPECTIVES IN HUMAN RESOURCE MANAGEMENT
Evolution of human resource management - The importance of the human capital - Role of human
resource manager -Challenges for human resource managers - trends in Human resource policies -
Computer applications in human resource management - Human resource accounting and audit.

UNIT II HUMAN RESOURCE PLANNING AND RECRUITMENT
lmportance of Human Resource Planning - Forecasting human resource requirement -matching
supply and demand - lnternal and External sources- Organizational Attraction-. Recruitment, Selection,
lnduction and Socialization- Theories, Methods and Process.

UNIT III TRAINING AND DEVELOPMENT 9
Types of training methods -purpose- benefits- resistance. Executive development programme -
Common practices - Benefits - Self development - Knowledge management.

UNIT IV EMPLOYEE ENGAGEMENT
Compensation plan Reward Motivation - Application of theories of motivation - Career
management - Mentoring - Development of mentor - Prot6g6 relationships- Job Satisfaction,
Employee Engagement, Organizational Citizenship Behavior: Theories, Models.

UNIT V PERFORMANCE EVALUATION AND CONTROL
Method of performance evaluation - Feedback - lndustry practices. Promotion, Demotion, Transfer and
Separation - lmplication of job change. The control process - lmportance - Methods - Requirement of
effective control systems grievances - Causes - lmplications - Redressal methods.

TOTAL:45 PERIODS
COURSE OUTCOMES:
1. Students would have gained knowledge on the various aspects of HRM
2. Students will gain knowledge needed for success as a human resources professional.
3. Students will develop the skills needed for a successful HR manager
4. Students would be prepared to implement the concepts learned in the workplace.
5. students would be aware of the emerging concepts in the fierd of HRM

REFERENCES:
1. Gary Dessler and Biju Varkkey, Human Resource Management, 14th Edition, pearson Education

Limited, 2015.
2. David A. Decenzo, Stephen.P.Robbins, and Susan L. Verhulst, Human Resource Management,

Wiley, lnternational Student Edition, 1 1th Edition, 2014.
3. Luis R.Gomez-Mejia, David B.Balkin, Robert L Cardy. Managing Human Resource. pHl Learning.

2012
4.
5.
6.
7.

Bernadin , Human Resource Management,Tata Mcgraw Hill ,gth edition 2012.
Wayne Cascio, Managing Human Resource, McGraw Hill, 2015.
lvancevich, Human Resource M McGraw Hil2012.
Uday Kumar Haldar, Juthika Sa rce management. Oxford. 2012



8A4205 BUSINESS RESEARCH METHODS LT P C
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GOURSE OBJECTIVE:

enquiry, develop analytical skills of business research and to prepare scientific business
reports.

UNIT I INTRODUGTION
Business Research - Definition and Significance - the research process - Types of Research -
Exploratory and causal Research - Theoretical and empirical Research - Cross -Sectional and time -
series Research - Research questions / Problems - Research objectives - Research hypotheses -
characteristics - Research in an evolutionary perspective - the role of theory in research.

UNIT II RESEARCH DESIGN AND MEASUREMENT
Research design - Definition - types of research design - exploratory and causal research design -
Descriptive and experimental design - different types of experimental design - Validity of findings -
internal and external validity - Variables in Research - Measurement and scaling - Different scales -
Construction of instrument - Validity and Reliability of instrument.

UNIT III DATA COLLECTION
Types of data - Primary Vs Secondary data - Methods of primary data collection - Survey Vs
Observation - Experiments - Construction of questionnaire and instrument - Types of Validity -
Sampling plan - Sample size - determinants optimal sample size - sampling techniques - Sampling
methods.

UNIT IV DATA PREPARATION AND ANALYSIS 9
Data Preparation - editing - Coding -Data entry - Validity of data - Qualitative Vs Quantitative data
analyses Applications of Bivariate and Multivariate statistical techniques, Factor analysis,
Discriminant analysis, Cluster analysis, Multiple regression and Correlation, Multidimensional scaling -
Conjoint Analysis - Application of statistical software for data analysis.

UNIT V REPORT DESIGN, WRITING AND ETHICS IN BUSINESS RESEARCH 9
Research report -Types - Contents of report - need for executive summary - chapterization -
contents of chapter - report writing - the role of audience - readability - comprehension - tone - final
proof - report format - title of the report - ethics in research - Ethics in research - Subjectivity and
Objectivity in research.

TOTAL :45 PERIODS
COURSE OUTCOMES :

1. Students will understand and appreciate scientific inquiry
2. Students would know to write research proposals
3. The students would be able to undertake a systematic outlook towards business situations for the

purpose of objective decision making, and the method of conducting scientific inquiry to solve
organizational problems

4. Students would be able to analyze data and find solutions to the problems.
5. Students could prepare research reports
REFERENCES:
1. Donald R. Cooper, Pamela S. Schindler and J K Sharma, business Research methods, 1 1th

Edition, Tata Mc Graw Hill, New Delhi, 2012.
2. Alan Bryman and Emma Bell, Business Research methods, 3rd Edition, Oxford University Press,

New Delhi, 2011.
3. Uma Sekaran and

Delhi, 2012.
Roger Bougie, Research methods for Business, 5th Edition, wiley India, New

William G Zikmund, Ba C.Carr, AtanuAdhikari,Mitch Griffin, Business Research
methods, A South Asj Edition, Cengage Learning, New Delhi, 2012.

4.

5.

1

I

Panneerselvam. R, ,2nd Edition, PHI Learning, 2014.
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COURSE OUTGOMES:

Paul Baines, Chris Fill,
2019.
Ramasamy, V.S,
Macmillan Education,
A. NAG, Marketing

MARKETING MANAGEMENT LTPC
3003

COURSE OBJECTIVES:

market driven strategies.

uNtT I TNTRODUCTTON 
eDefining Marketing - core concepts in l\Iarketing - Evolution of Marketing - Marketing planningProcess - scanning Business environment: lnternaiand External - Value chain - core competencies- PESTEL - swor Analysis - Marketing interface *itn oft,"r functional ,r"., - production, Finance,Human Relations Management, lnformati-on system l-Mart<eting in global environment - lnternationalMarketing - Rurar Marketing - prospects and cnrrt"ng"r.

UNIT II MARKETING STRATEGY 
9Marketing strategy formulations - Key Drivers of Marketing strategies - strategies for lndustrialMarketing - consumer Marketing - services marketing - competition Analysis - Analysis of consumerand industrial markets - lnfluence of Economic ,ni g"nruiorar Factors'l' strategic Marketing Mixcomponents.

uNtT ilt MARKETTNG MtX DECISIONS IProduct planning and development - Product life cycle - Ng* product Development and Management- Defining Market segmentation - Targeting and irositioning - Brand po.iiiJning and Differentiation _channel Management - Managing lntegratJd Marketinj ch-rnner" - t\rrn-rg;g Retailing, wholesalingand Logistics - Advertising and sa-les PLmotionr - Fii.ing ooiecilves, policies and Methods
UNIT IV BUYER BEHAVIOUR
Understanding lndustrial and consumer Buyer Behavior - .lnfluencing factors - Buyer a"flruio*Models - online buyer behaviour - Building rno ,"muring customer satisfaction - customerrelationships management - customer acquisiti-on, netiining, DJfection - creating Long Term LoyaltyRelationships.

UNIT V MARKETING RESEARCH & TRENDS IN MARKETING 9Marketing lnformation system - Marketing Research pio"er. - concepts and applications: product -Advertising - Promotion - consumer Befiaviour - netait ,er"arch - customer driven organizations -cause related marketing - Ethics in marketing - onli;; marketing trenos'- social media and digitalmarketing

1' Applied knowledge. of contemporary marketing theories to the demands of business andmanagement practice.
2' Enhanced knowledge of marketing strategies for consumer and industrialmarketing3' Deep understanding of choice of riarketirig ,x 

"Lr"nts and ,;;r;i;;iniegrated marketingchannels

1 Ability to anaryze the nature of consumer buying behaviour5' Understanding of the marketing research ano n-ew trenos in the arena of marketing
REFERENCES:
1 ' Philip T' Kotler and Kevin Lane Keller, Marketing Management, prentice Hall lndia, 1Sth Edition,2017.

KS chandrasekar, "Marketing management-Text and cases", Tata McGraw Hill Educat ion,2012

iTtIiS'; " ffi 3; H;"$"ffi x1j: Xr;A;' 
Iffi "-";; ;p p;;il ; ;; ;; s a n d te a c h i n g -

TOTAL:45 PERTODS

lffiing, Asian edition, Oxford University press,5 th edition,

Management: Global perspective tndian Context,
,2019.

Perspective, Macmillan 200g.

2.
3.

4.

5.

6.
7 Micheal R.Czinkota, etinO Manaoemenl \/ilzao Th^*^^^ r -^-.-: ^nrr



B.A.4211 BUSTNESS ETHTCS (SEMtNAR) LTP G

oo4 2
COURSE OBJECTIVE:

NOTE:

during the semester.

consolidated at the end of the semester. No end semester examination is required for this
course.

1) lndividual Culture and Ethics
2) Ethical codes of conduct and value Systems
3) Loyalty and Ethical Behaviour, Ethicaldecision making
4) Ethical business issues and solutions
5) Corporate Social Responsibilities of Business

TOTAL:60 PERTODS

COURSE OUTGOMES:
1. The learners can handle issues of business ethics and offer solutions ethical perspectives
2. The learners are able to apply the basic concepts of lndian ethos and value systems atwork.3. The learners can handle issues of business ethics and offer solutions in ethicil perspectives
4. The learners are professionally efficient and skilful in value systems and culture
5. The learners are capable in ethically manage business towards well being of the society.
6. The learners can be socially effective in undertaking business responsibilities.



8A4301

COURSE OBJECTIVE:

COURSE OUTCOMES:
1. Ability to understand

organizations
ln-depth understanding
Provides insights into

STRATEGIC MANAGEMENT L T PC
3 00 3

involving resources and performance in exiernal environmelnts. lt entails specifying theorganization's mission, vision and objectives, and to equip with skills required to manage'nuiin"r,and non-business organizations at senior levels. The cours" rJoptr-" functional Jppioacn tomanagement developing policies and plan to understand the analysis and implementation ofstrategic management in strategic business units.

UNIT I STRATEGY AND PROCESS 
9conceptual framework for strategic management, the concept of strategy and the strategy FormationProcess - Stakeholders in business - Viiion, Mission and Purpose - Eusiness definition, objectivesand Goals - corporate Governance and social responsibility-case study.

UNIT II COMPETITIVE ADVANTAGE 
9External Environment - Porter's Five Forces Model-Strategic Groups Competitive Changes duringlndustry Evolution-Globalisation and lndustry Structure - National Context and Competitive advantageRe.so-urces- capabilities and competencies-core competencies-Low cost and differentiation GenericBuilding Blocks of Competitive Advantage- Distinctive Competencies- nesources and Capabilitiesdurability of competitive Advantage- Avoiding failures and sustaining competilve advantage-Casestudy.

UNIT III STRATEGIES 
9The generic strategic alternatives - stabllity, Expansion, Retrenchment and combination strategies -Business level strategy- strategy in the clonat Lnvironment-corporate strateg-y-'ffi1'.""i iri"l?lti".-Diversification and strategic Alliances- Building and Restructuring the corporation- strategic analysisand choice - Managing Growth - EnvironmentaiThreat and opport-unity pioire (ETop) - organizationalCapability Profile - Strategic Advantage P_r9til" - corporatl P_ortfolio Anatysis - sWoT Analysis - GApAnalysis - Mc Kinsey's 7s Framework - GE I cell Model - Distinctive c5mpetitiveness - Selection ofmatrix - Balance Score Card-case study.

UNIT IV STRATEGY IMPLEMENTATION & EVALUATION 9The implementation process, Resource allocation, Designing organisational structure-Designingstrategic controt svstems-JVratching structure and controt to strltegvlrmpreme;ii.;'#;[;;Ii':"n"_
Politics-Power and Conflict-Techniques of strategic evaluation & conlrol-case study.

Managing Technology and lnnovation - strategic issues for Non profit organisations. NewModels and strategies for rnternet EJonomy-case study chailenges inManagement: lntroduction, strategic Management ,r 
"n 

organisationat iorce, Dealing withManagement in Various situations, strategi- Management tmptications and Cnattenges

UNIT V OTHER STRATEGIC ISSUES

management in a new globalised

Recent Trends in Strategic Management: lntroduction,its Significance, Organisational Development ,nd
Strategic Thinking, Organisational Culture and
Change, Change Management, Strategic

9
Business
Strategic
Strategic

the

TOTAL:45 PER|ODS

process and social responsibility of business

lloping competitive advantage for organizations
siness level strategies

2.
3.
4 Facilitates to identify the

implementation process
systems required for organizational strategy

5' Enhances the cognitive knowledge about various strategic issues and development of newbusiness models



REFERENCES:
1. Hill. Strategic Management: An lntegrated approach, 2009 Edition Wiley (2012).
2. John A.Parnell. Strategic Management, Theory and practice Biztantra (2012). 

'

3. Azhar Kazmi, Strategic Management and Business Policy, 3rd Edition, Tata McGraw Hill, 200g
4. AdriauH Aberberg and Alison Rieple, Strategic Management Theory & Application, Oxford University

Press,2008.
5. Lawerence G, Hrebiniak, Making strategy work, pearson, 2 nd edition, 2013.
6. Gupta, Gollakota and Srinivasan, Business Policy and Strategic Management - Concepts and

Application, Prentice Hall of lndia, 2005.
7 Dr.Dharma Bir Singh, Strategic Management & Business Policy, KoGent Learning Solutions lnc.,

Wiley,2012.
8' John Pearce, Richard Robinson and Amitha Mittal, Strategic Management, McGraw Hill, 12th Edition,

2012
9. Lafley AG and Roger L Martin, Playing to Win : Strategy really works, Harvard Business Review

Press

{'tv
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B.44302 !NTERNAT!ONAL BUSINESS LT P C
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COURSE OBJECTIVE:

business operations in more than one country.

UNIT I AN OVERVIEW OF INTERNATIONAL BUSINESS
Definition and drivers of lnternational Business- Changing Environment of lnternational Business-
Country attractiveness- Trends in Globalization- Effect and Benefit of Globalization-lnternational
lnstitution: UNCTAD Basic Principles and Major Achievements, Role of lMF, Features of IBRD, Role
and Advantage of WTO.

UNIT I! THEORIES OF INTERNATIONAL TRADE AND INVESTMENT
Theories of lnternational Trade: Mercantilism, Absolute Advantage Theory, Comparative Cost Theory,
Hecksher-Ohlin Theory-Theories of Foreign Direct lnvestment : Product Life Cycle, Eclectic, Market
Power, lnternationalisation-lnstruments of Trade Policy : Voluntary Export Restraints, Administrative
Policy, Anti-dumping Policy, Balance of Payment.

UNIT III GLOBAL ENTRY 9
Strategic compulsions-- Strategic options - Global portfolio management- Global entry strategy,
different forms of international business, advantages - Organizational issues of international-business -
Organizational structures - Controlling of international business, approaches to control - performance
of global business, performance evaluation system.

UNIT !V PRODUCTION, MARKETING, FINANCIALS OF GLOBAL BUSTNESS 9
Global production: Location, scale of operations- cost of production- Standardization Vs Differentiation-
Make or Buy decisions- global supply chain issues- Quality considerations. Globalization of markets:
Marketing strategy- Challenges in product development- pricing- production and channel management.
Foreign Exchange Determination Systems: Basic Concepts{ypes of Exchange Rate Regimes-}actors
Affecting Exchange Rates.

UNIT V HUMAN RESOURCE MANAGEMENT !N INTERNATIONAL BUSINESS 9
Selection of expatriate managers- Managing across cultures -Training and development-
Compensation- Disadvantages of international business - Conflict in international business- Sources
and types of conflict - Conflict resolutions - Negotiation -Ethical issues in international business -Ethical decision-making.

coURSE oUTcoMES: TOTAL:45 PERIODS

1. ln Depth knowledge of driving factors of international Business
2. Understanding of theories of trade and investment practiced in the global world
3. Deep lnsights in to various market entry strategies followed by GlobalOrganizations
4. Ability to identify the varioug production and supply chain issues and have an

understanding of fore rmination system
naging business across the cultures5. Enhance the cogn

REFERENCES:
1. Charles W.l. Hill and ational Business, 6th edition, Tata McGraw Hill, New

2.

3.
4.

Delhi, 2010.
Michael R. Czinkota, and Michael H. Moffet,lnternational Business, Zh
Edition, CengageEotuon, uengage tearnInglAtH![Delfii, 201 0.
K. Aswathappa, lnternational Business, 5th Er, sth Edition, Tata Mc Graw Hill, New Delhi, 2012.
John D. Daniels and Lee H. Radebaugh, lnternational Business, Pearson Education Asia, New
Delhi,12 th edition.

5. Vyuptakesh Sharan, lnternational Business, 3'd Edition, Pearson Education in South Asia,
New Delhi, 2011.

6. Rakesh Mohan Joshi, lnternational Business, Oxford Universitv press. New Delhi. 2oo9



BA43{1 CREATIVITY AND INNOVATION LABORATORY

COURSE OBJECTIVES:

UNIT I INTRODUCTION

L T PC
0 0 42

12

12
exercises,
contextual
lnnovative

Need for Creative and innovative thinking for quality - Essential theory about directed creativity, Components of
Creativity, Methodologies and approaches, individual and group creativity, Organizational role in creativity, types
of innovation, barriers to innovation, innovation process, establishing criterion for assessment of creitivity a
innovation.

UNIT I! MECHANISM OF THINKING AND VISUALIZATION 12
Definitions and theory of mechanisms of mind heuristics and models: attitudes, Approaches and Actions that
support creative thinking - Advanced study of visual elements and principles- line, piane, shape, form, pattern,
texture gradation, colour symmetry. Spatial relationships and compositions in 2- 

'and 
3-dimensional'space -

procedure for genuine graphical computer animation - Animation aerodynamics - virtual environments in
scientific Visualization - Unifying principle of data management for scientific visualization - Visualization
benchmarking

UNIT III GREATIVITY P
Nature of Creativity: Person, Process, Product and Environment, Methods and tools for Directed Creativity -Basic Principles - Tools that prepare the mind for creative thought - stimulation - Development and Actions: -
Processes in creativity ICEDIP - lnspiration, Clarification, DistillJtion, Perspiration, Evaluation and lncubation -Creativity and Motivation The Bridge between man creativity and the rewards of innovativeness - Applying
Directed Creativity.

UNIT IV CREATIVITY IN PROBLEM SOLVING
Generating and acquiring new ideas, product design, service design - case studies and hands-on
stimulation tools and approaches, six thinking hats,lateral thinking --lndividual activity, group activity,
influences. Assessing Your Personal Creativity and Ability to lnnovate, Enhancing your Creative and
Abilities

UNITV INNOVATION P
lnnovation- radical vs evolutionary, - lntroduction to TRIZ methodology of lnventive problem Solving - theessential factors - lnnovator's solution - crea.ting and sustaining successlul growth - Disruptive lnnovatioi model- Segmentive Models - New market disruption 

-Managing 
t-he Strategy ["r"iop*nt process - The Role ofSenior Executive in Leading New Growth - Passing the B;to;, Entrepreneurial Tools for Creativity and lnnovation

couRsEoY]1"^o,r=-?:--1 1--- /ffi-iNAL:60PERT.DS1 Provides insights about approaches to creativity and innovation 1*i --T.*
? Understanding of heuristic models and its apptications {A'{ f,:.#,iI 

,: \ *3. Enhances the knowledge of nature of creativity { * f i.r:i_r,::f 1 X4. Ability to apply creativity in probtem sotving i'yj \, i,I ''1 
.',1 ;ay5. Knowledge about radical and disruptive models of innovation !'ir.i....t - -,'-,''.;,,:'v. r\,ewrcugE deuuI raqtoat ano otsrupuvg moogls of lnnovation \r.ii;-r^..,-*_-^,,-.-i :a,/

Note: Students will undergo the entire programme similar to a Seminar. rt is ln"rtidrni.ta"Ed course. Studentswill unde.rgo the programme with both theoretical and practicat content. eacn stultnfkfri[,|';"qri"i t" JJ,i"out with in-novative p-roducts or services tr';U ;::%ff:,"# iltTtJ,ii;':fl"5[[l ,*!?fl[H:tJ'"i?Srrothe consolidated marks can be taken as the final mark. No eno ilmester examination is required for this course
REFERENCES:
1 . Rousing creativity: Think New Now Floyd Hurt, lsBN 1560525479, crisp publications tnc.l ggg
2. Geoffrey Petty," How to be better at creativity", The lndustrial Society 2012
3. Clayton M. Christensen^Michael E. Raynor," The lnnovator's Solution", Harvard Business SchoolPress Boston, USA, 2007
4.
5.

!9mVon D. Savransky," Engineering of Creativity - TRIZ", CRC press New york USA,,, lsredition 2000CSG Krishnamacharyalu, Lalitha R lnnovation management , Himalaya publishing House 2013



844032 ENTREPRENEURSHIP DEVELOPMENT LT P C

300 3
COURSE OBJECTIVES:

FTo equip and develop the learners entrepreneurial skills and qualities essential to undertake
business.

)To impart the learners entrepreneurial competencies needed for managing business efficiently and
effectively.

UNIT I ENTREPRENEURAL COMPETENCE
Entrepreneurship concept Entrepreneurship as a Career Entrepreneurial Personality -
Characteristics of Successful Entrepreneurs - Knowledge and Skills of an Entrepreneur.

UNIT II ENTREPRENEURAL ENVIRONMENT
Business Environment - Role of Family and Society - Entrepreneurship Development Training
Other Support Organisational Services - Central and State Government lndustrial Policies
Regulations.

UNIT III BUSINESS PLAN PREPARATION
Sources of Product for Business - Prefeasibility Study - Criteria for Selection of Product - Ownership -
Capital Budgeting- Project Profile Preparation - Matching Entrepreneur with the Project - Feasibility
Report Preparation and Evaluation Criteria.

UNIT IV LAUNCHING OF SMALL BUSINESS 9
Finance and Human Resource Mobilisation - Operations Planning - Market and Channel Selection -
GroMh Strategies - Product Launching - lncubation, Venture cafiital, Start-ups.

UNIT V MANAGEMENT OF SMALL BUSINESS

I
and
and

Monitoring and Evaluation of Business - Business Sickness - Prevention and Rehabilitation of
Units - Effective Management of small Business - Case Studies.

TOTAL:45 PERIODS
GOURSE OUTCOMES:
After the completion of the course, the students will be able to:

1. The learners will gain entrepreneurial competence to run the business efficiently.
2. The learners are able to undertake businesses in the entrepreneurial environment
3. The learners are capable of preparing business plans and undertake feasible projects.
4. The learners are efficient in launching and develop their business ventures successfully
5. The learners shall monitor the business effectively towards growth and development..

REFERENCES:
1. S.S.Khanka, Entrepreneurial Development, S.Chand and Company Limited, New Delhi, 2016.2. R.D.Hisrich, Entrepreneurship, Tata McGraw Hill, New Delhi, 2018.
3. Rajeev Roy,Entrepreneurship, oxford University press, 2nd Edition,2o11.
4. Donald F Kuratko,T.V Rao. Entrepreneurship: A South Asian perspective. Cengage Learning, 2012.5. Dr. Vasant Desai, "small scale lndustries and Entrepreneurship', HpH,2006.
6. Arya Kumar. Entrepreneurship, Pearson,2012.
7. Prasanna Chandra, Projects - Planning, Analysis, Selection, lmplementation and Reviews, Tata

I
Business

McGraw-Hill, I th edition ,2017.
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COURSE OBJECTIVE:

SERVICES MARKETING

deal with these challenges

and gap existing in the service delivery processes and service Quality.

UNIT I INTRODUCTION
lntroduction- Definition- Service Economy - Evolution and growth of service sector - Nature and
Scope of Services -Difference between services and tangible products- Unique characteristics of
services- Challenges and issues in Services Marketing.

UNIT I! SERVICE MARKETING OPPORTUNITIES 9
Assessing service market potential - Classification of services - Expanded marketing mix - Service
marketing - Environment and trends - Service market segmentation, targeting and positioning.

UNIT III SERVICE DESIGN AND DEVELOPMENT 9

Service Life Cycle - New service development - Service Blue Printing - GAP model of service quality -
Measuring service quality - SERVQUAL - Service Quality function development.

LTPC
300 3

UNIT IV SERVICE DELIVERY AND PROMOTION
Positioning of services - Designing service delivery System, Service Channel - Pricing of
methods - Service marketing triangle - Managing demand, Managing supply, managing
and Supply of Service-lntegrated Service marketing communication.

I
services,
Demand

IUNIT V SERVICE STRATEGIES
Service Marketing Strategies for Health - Hospitality - Tourism - Financial - Logistics- Educational -
Marketing of Online Services- Entertainment & public utility lnformation technique Services

TOTAL:45 PERIODS

COURSE OUTCOMES:
On successful completion of the course students will be able to:

1. Demonstrate an extended understanding of the similarities and differences in service-based
and physical product based marketing activities

2. Develop and justify marketing planning and control systems appropriate to service-based
activities

3. Demonstrate integrative knowledge of marketing issues associated with service productivity,
perceived quality, customer satisfaction and loyalty

4. Develop blueprint for the services sector and develop a better appreciation of the necessary
strategies to create a service excellence.

5. Recognise the challenges faced in services delivery as outlined in the services gap model

REFERENCES:
1. Chiristropher H. Lovelock and JochenWirtz, Services Marketing: People, Technology, strategy

Pearson Education, New Delhi,Sth edition, 2016.
2. John.E.G.Bateson, K.Douglas Hoffman, Services Marketilg, South Western Cengage learning,

4th Edition ,2011.
3. Kenneth E Clow, et al, Services Marketing Operation Management and Strategy, Biztantra, 2nd

Edition, New Delhi, 2004.
Valarie Zeithaml et al, Services Marketing, 5th lnternational Edition, Tata McGraw Hill, 2007.

Service Competition,Christian Gronroos, Services Management and Marketing a CRM in
3'd Ed ition,W iley,2OO7 .

6. R. Srinivasan, SERVICES MARKETI lndia Private Limited,4th Edition 2014,
New Delhi.

7. Vinnie Jauhari&kirti Dutta (2017),

4.
5.

i-:
,t lt

and cases, 2nd edition.
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8A4015 STRATEGIC HUMAN RESOURCE MANAGEMENT LTPC
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COURSE OBJECTIVE:

function to strategic function.

UNIT I CONTEXT OF SHRM
SHRM - SHRM models - strategic HRM vs Traditional HRM - Barriers to Strategic HR-
lnvestment Perspective - Understanding and Measuring Human capital - Human side
strategies - strategic work redesign - Strategic Capability - Bench Marking.

I
Adopting an
of corporate

9

*

UNIT II HUMAN RESOURCE DEVELOPMENT
Meaning - Strategic framework for HRM and HRD - Vision, Mission and Values - lmportance -
Challenges to Organisations - HRD Functions - Roles of HRD Professionals - HRD Needs Assessment
- HRD practices - Measures of HRD performance - Links to HR, Strategy and Business Goals - HRD
Program lmplementation and Evaluation - Recent trends -HRD Audit.

UNIT III E.HRM
e- Employee profile- e- selection and recruitment - Virtual learning and Orientation - e - training and

development - e-learning strategies- e- Performance management - and Compensation design - Use of
mobile applications in HR functions- Development and lmplementation of HRIS - Designing HR portals
- lssues in employee privacy - Employee surveys online.

UNIT IV CAREER & COMPETENCY DEVELOPMENT
Career Concepts - Roles - Career stages - Career planning and Process - Career development
Models- Career Motivation and Enrichment -Managing Career plateaus- Designing Effective Career
Development Systems - Competencies and Career Management - Competency Mapping Models -
Equity and Competency based Compensation.

UNIT V EMPLOYEE GOACHING & COUNSELING
Need for Coaching - Role of HR in coaching - Coaching and Performance - Skills for Effective
Coaching - Coaching Effectiveness- Need for Counseling - Role of HR in Counseling - Components of
Counseling Programs - Counseling Effectiveness - Employee Health and Welfare Programs.

TOTAL:45 PERIODS
COURSE OUTCOMES:
1. Understand the relationship of HR strategy with overall corporate strategy, the strategic role of

specific HR systems.
2. Appreciate SHRM in the context of changing forms of organisation and will have a better

understanding of the tools and techniques used by organizations to meet current challenges.
3. To be more sensitive to cross-cultural issues and understanding of international approaches to

dealing with people in organisations. Students will look at HRM in a broader, comparative and
international perspective to deal with complex issues and manifold risks.

4. Providing an overview of the counselling and coaching processes and techniques, Developing
alternative approach to dealing with problem situations in organisations

5. Understand the career development theories and models and gain necessary self-insight, skills and
techniques to become effective HR managers

REFERENCES :

1. Randy L. Desimone, Jon M. Werner - David M. Mathis, Human Resource Development, Cengage
Learning, 7th edition, 2016.

2.
3.
4.
5.

6.

7.

Jeffrey A Mello, Strategic Human Resource Management, Cengage Learning, 3rd edition ,2011.
Paul Boselie. Strategic Human Resource Management. Tata McGraw Hill. 2011
Robert L. Mathis and John H. Jackson, Human Resource Management, Cengage Learning, 2007.
Pulak Das. Strategic Human Resource Management- 4B.ggource Driven persplctive- Ceigage
Learning 4th lndian Reprint- 2013.
Terresa Torres Coronas & Mario Arias Olivia. nagement- Managing

Management. Wiley

Knowledge Feople- ldea Group Publishing,
Randall S Schuler and Susan E Jackson. Str
Pr rhlieatinne- 2OO7



8A4016 !NDUSTRIAL RELATIONS AND LABOUR LEGISLATIONS

COURSE OBJEGTIVES:

relations.

at individual and collective level.

UNIT I INDUSTRIAL RELATIONS
Concept, scope- objectives- lmportance - Approaches to lR- lndustrial relations system in lndia. Trade
Unions Act,1926- trade union movement in lndia- objective -role - functions-procedure for registration of
trade unions- Rights and responsibilities- problems- Employee relations in lT sector.

UNIT II INDUSTRIAL CONFLICTS AND LABOUR WELFARE
The lndustrial Disputes Act, 1947-Disputes - lmpact - Causes - Strikes - Prevention -
Peace - Government Machinery - Conciliation - Arbitration - Adjudication. Labour welfare-
Voluntary- welfare funds-welfare of unorganized labour

UNIT III LABOUR LEGISLATIONS.I
Origin and growth of labour legislation in lndia- Principles of labour legislations-Factories
Minimum Wages Act, 1948- Payment of Wages Act, 1936- Payment of Bonus Act, 1965-

UNIT IV LABOU R LEGISLATIONS-II
The lndustrial employment (standing orders) Act, 1946- The Apprentices
Remuneration act, 1976- Payment of Gratuity acl1972- Employee compensation

UNIT V LABOU R LEGISLATIONS.III
Employees' Provident fund and Miscellaneous provisions act, 1952- Employees' state insurance (ESl)

Act, 1948- Maternity Benefit Act, 1961- Contract Labour Regulations and Abolition Act, 1970 -The Child
Labour Prevention and Regulation Act, 1986.

TOTAL:45 PERIODS
COURSE OUTCOMES:
The student gets to learn about

1. lndustrial relations system and Trade unions
2. lndustrial Disputes and labour welfare measures
3. Labour legislation introduction and legal provisions for factory workers, wages and Bonus
4. Legal provisions for equal remuneration, gratuity, compensation, industrial employment and

Apprenticeship
5. Legal provisions for EPF, ESl, Maternity, contract labours, and child labour prevention.

REFERENCES :

1. Mamoria C.B. and SathishMamoria, Dynamics of lndustrial Relations, Himalaya PublishingHouse,
New Delhi, 2016.

2. Kapoor N. D , Elements of Mercantile Law, Sultan Chand, 2014.
3. ArunMonappa, RanjeetNambudiri, PatturajaSelvaraj. lndustrial relations &Labour Laws. Tata

McGraw Hil.2012
5. P.K. Padhi, lndustrial Laws, PH|,2017.
6. P.R.N Sinha, lnduBala Sinha, Seema PriyardarshiniShekhar. lndustrial Relations, Trade Unions

and Labour Legislation. Pearson. 2017
7. Tax Mann, Labour Laws, 2018.
8. Srivastava, lndustrial Relations and Labour laws, Vikas, 2015.
9. P.N.Singh, Neeraj Kumar. Employee relations Management. Pearson .2011.
10. Ratna Sen, lndustrial Relations in India, Macmillan lndia Ltd., New Delhi,2007.
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1 1. C.S.VenkataRatnam, Globalisation Relations, Response Books, 2007.
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8A4029 SOCIAL MEDIA WEB ANALYTICS LTP
30

COURSE OBJECTIVE:

media

UNIT I INTRODUCTION
Evolution of online communities - History and Evolution of Social Media- Social Media vs. traditional
media - Social Media Audience and Goals for using Social Media - Understanding Social Media:
Strong and weak ties - lnfluencers - How ideas travel - Viralness - Social theory and social media -
technological determinism in popular discourse on social media technologies.

UNIT II COMMUNITY BUILDING AND MANAGEMENT
Science of Social Media - Keys to Community Building - Promoting Social Media Pages- Linking
Social Media Accounts-The Viral lmpact of Social Media-Digital PR-Encourage Positive Chatter in
Social Media - ldentity in social media: formation of identities, communities, activist movements,
and consumer markets - Social Media as business.

UNIT III SOCIAL MEDIA POLICIES AND MEASUREMENTS
Social Media Policies-Etiquette, Privacy- ethical problems posed by emerging social media
technologies - The road ahead in social media- The Basics of Tracking Social Media - social media
analytics- lnsights Gained From Social Media- Customized Campaign Performance Reports -
Observations of social media use.

UNIT IV WEB ANALYTICS
Web Analytics - Present and Future, Data Collection - lmportance and Options, Overview of
Qualitative Analysis, Business Analysis, KPI and Planning, Critical Components of a Successful
Web Analytics Strategy, Web Analytics Fundamentals, Concepts, Proposals & Reports, Web Data
Analysis.

UNIT V SEARCH ANALYTICS
Search engine optimization (SEO), non-linear media consumption, user engagement,
usergenerated content, web traffic analysis, navigation, usability, eye tracking, online security,
online ethics, content management system, data visualization, RSS feeds, Mobile platforms, User
centered design, Understanding search behaviors.

TOTAL:45 PERIODS
COURSE OUTCOMES:
1. The students will be able to enhance the social media skills.
2. The students will be able to develop a mass communication strategy and guide campaigns.
3. To get an idea of social media policies.
4. Understand the fundamentals and concepts of web analytics.
5. How to effectively use the resulting insights to support website design decisions, campaign

optimisation, search analytics, etc.

REFERENCES:
1. K. M. Shrivastava, Social Media in Business and Governahce, Sterling Publishers Private Limited,

2013
2. Christian Fuchs, Social Media a critical introduction, SAGE Publications Ltd, 2014
3. Bittu Kumar, Social Networking, V & S Publi
4. Avinash Kaushik, Web Analytics - An H

c
03

5. ric T. Peterson, Web Analytics De
6. TakeshiMoriguchi, Web Analytics

2013
Publishing,2007

2004



8A4052 SOURCING AND SUPPLY MANAGEMENT LT P C
300 3

COURSE OBJECTIVES
. To provide understanding of the framework.
. To illustrate current practices in industries'
. To provide knowledge on certain tools & techniques

UNIT.I INTRODUCTION TO PURCHASING AND SUPPLY CHAIN MANAGEMENT 9

The purchasing Process. Purchasing Policies and Procedures. Supply Management lntegration for

Competitive Advantage, Purchasing and Supply Management Organization.

UNIT.II STRATEGIC SOURCING
Supply Management and Commodity Strategy Development, Supplier Evaluation and Selection

Supplier Quality Management Supplier Management and Development, Creating a World-Class
Supply Base, Worldwide Sourcing.

UNIT.III STRATEGIC SOURCING PROCESS 9

Strategic Cost Management, Purchasing and Supply Chain Analysis. Tools and Techniques,

Negotiation and Conflict Management Contract Management Purchasing Law and Ethics.

UNIT.IV SUPPLIER PERFORMANCE AND QUALITY MANAGEMENT 9

Performance Measurement and Evaluation: Strategies, tools and techniques for measuring and

managing supptier performance, Supplier performance evaluation, Purchasing services, Supply Chain

lnformation Systems and Electronic Sourcing.

UNIT . V FUTURE DIRECTIONS
Purchasing and Supply Strategy Trends Green Buying,
Chain Management

Sustainability, material research, Lean

TOTAL:45 PERIODS
COURSE OUTCOMES:

. To understand basic functions and nuances.

. To understand the holistic dimensions of SCM & corporate perspectives.

. Learn to acquire skills to become a sourcing professional.

TEXT BOOKS:
1. Purchasing and Supply Chain Management, Robert.M. Monczka, Handfield, Glunipero Paterson,

Waters, 6th Edition, Cengage Publication
2. Purchasing and Supply Chain Management, Benton, 3 rd Edition, Tata Mc Graw Hill.

3. World Class Supply Chain Management, Burt, Dobler, Starling, 7th Edition, Tata Mc Graw Hill.

4. Supply Chain Management for The 21st Century by B S SAHAY. Macmillan Education,2O01

9
supply
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BA5105

OBJECTIVE:

ORGANIZATIONAL BEHAVIOUR

. To provide an overview of theories and practices in organizational behavior in individual, group and
organizational level.

UNIT I FOCUS AND PURPOSE

LTPC
300 3

Definition, need and importance of organizational behaviour - Nature
Organizational behaviour models.

5
and scope - Frame work -

UNIT II INDIVIDUAL BEHAVIOUR 12
Personality - types - Factors influencing personality - Theories - Learning - Types of learners - The
learning process - Learning theories - Organizational behaviour modification.
Misbehaviour - Types - Management lntervention. Emotions - Emotional Labour - Emotional
lntelligence - Theories. Attitudes - Characteristics - Components - Formation - Measurement-
Values. Perceptions - lmportance - Factors influencing perception - lnterpersonal perception-
lmpression Management. Motivation - lmportance - Types - Effects on work behavior.

UNIT III GROUP BEHAVIOUR 10
Organization structure - Formation - Groups in organizations - lnfluence - Group dynamics -
Emergence of informal leaders and working norms - Group decision making techniques - Team
building - lnterpersonal relations - Communication - Control.

UNIT IV LEADERSHIP AND POWER 8
Meaning - lmportance - Leadership styles - Theories - Leaders Vs Managers - Sources of power -
Power centers - Power and Politics.

UNIT V DYNAMICS OF ORGANIZATIONAL BEHAVIOUR 10
Organizational culture and climate - Factors affecting organizational climate - lmportance. Job
satisfaction - Determinants - Measurements - lnfluence on behavior. Organizational change -
lmportance - Stability Vs Change - Proactive Vs Reaction change - the change process - Resistance
to change - Managing change. Stress - Work Stressors - Prevention and Management of stress -
Balancing work and Life. Organizational development - Characteristics - objectives -. Organizational
effectiveness Developing Gender sensitive workplace

ourcoME, 
torAL:4s PERIODS

. Students will have a better understanding of human behavior in organization. They will know the
framework for managing individual and group performance.

REFERENCES:
1. Stephen P. Robins, Organisational Behavior, PHI Learning / Pearson Education,

Edition 17,2016 (Global edition)
Fred Luthans, Organisational Behavior, McGraw Hill, 12th Edltion,
Mc Shane & Von Glinov, Organisational Behaviour, 4th Edition, Tata Mc Graw Hill, 2007.
Nelson, Quick, Khandelwal. ORGB - An innovative approach to learning and teaching. Cengage,
Znd edition.2012

5. lvancevich, Konopaske & Maheson, Oranisational Behavibur & Management, 7th edition, Tata
McGraw Hill, 2008.
Udai Pareek, Understanding Organisational Behaviour, 3'd Edition, Oxford Higher Education, 2011.
Jerald Greenberg, Behaviour_in organization, PHI Learning. 1Oth edition. 201i

2.
3.
4.

6.
7.

1.6
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B.45202 BUSINESS RESEARCH METHODS LT P C
300 3

OBJECTIVE:

' To familarise the students to the principles of scientific methodology in business enquiry; to
develop analytical skills of business research; to develop the skillJior scientific communications.

UNIT I INTRODUCTTON 
9

Business Research - Definition and Significance - the research process - Types of Research -Exploratory and causal Research - Theoretical and empirical Reseaich - Cross -Sectional and time -series Research - Research questions / Problems - Research objectives - Research hypotheses -characteristics - Research in an evolutionary perspective - the role of t6eory in research.

UNIT II RESEARCH DESIGN AND MEASUREMENT 9
Research design - Definition - types of .research design - exploratory and causal research design -Descriptive and experimental design - different types 

-ot 
experimentai Oesign - Validity of finOinis -internal and external validity - Variables in Research - Measurement and s-aling - Different scales -construction of instrument - Validity and Reliability of instrument.

UNIT lll DATA COLLECTTON 
9Types of data - Primary Vs Secondary data - Methods of primary data collection - Survey Vsobservation - Experiments - Construction of questionaire and instrumLnt - Validation of questionaire

- Sampling plan - Sample size - determinants optimal sample size - sampling techniques -Probability Vs Non-probability sampling methods.

UNIT IV DATA PREPARATION AND ANALYSIS 9Data Preparation - editing - coding -Data entry - validity of data - Qualitative Vs Quantitative dataanalyses - Bivariate and Multivariate statistical techniques- Factor anatyiis - Discriminant anarvsis -cluster analysis - multiple regression and correlation - multidimensional scaling - conjoint nnarvsl -Application of statistical software for data analysis. !

UNIT V REPORT DESIGN, WRITING AND ETHICS IN BUSINESS RESEARCH 9Research report - Different types - Contents of report - need of executive summary - chapterization -contents of chapter - report writing - the role of audience - readability - comprehension - tone - finalproof - report format. - title of the report - ethics in research - btnicat behaviour of research -subjectivity and objectivity in research.

TOTAL:45 PERIODS

OUTCOME:

' students would become acquainted with the scientific methodology in business domain. Theywould also become analytically skillful. They would become familiar-with the nuances of scientificcommunications.

REFERENCES:
1' Donald R' coooer, Pamela S. Schindlel.a.nq 

_J 
K Sharma, Buisiness Research methods,

_ 11. Edition, Taia Mc Graw Hiil, New Delhi, 2012.2' Alan Bryman and Emma Bell, Business Research methods, 3'd Edition, oxford University press,
New Delhi, 2011.

3' 
Hll,t*.rjan and Roger Bougie, Research methods for Business, sth Edition, witey tndia, NewDelhl2012.

4. William G Zikmund, .Carr, Atanu Adhikari,Mitch Griffin, Business Research
fdition, Cengage Learning, New Delhi, 2012.

i/
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' To know the technologies and methods used for effective decision making in an organization.

UNIT MTRODUCTTON 10
Data, Information, lntelligence, Information Technology, lnformation System, evolution, types based on
functions and hierarchy, System development methodologies, Functibnal lnformation Systems, DSS,
ElS, KMS, GlS, lnternational lnformation System.

8A5205 I NFORMATION MANAGEMENT LT P C
300 3

OBJECTIVES:
. To understand the importance of information in business

UNIT II SYSTEM ANALYSIS AND DESIGN 10

:i::^ll.],"^^-.!l*:T lgl _"1*t p"9,:,:1l?bl?,.Dara ftow Diasram (DFD), Entity Retationship (ER),
Object Oriented Analysis and Design(OOAD), UML diagram.

UNIT III DATABASE MANAGEMENT SYSTEMS 9DBMS - HDBMS, NDBMS, RDBMS, OODBMS, Query Processing, SQL, Concurrency Management,
Data warehousing and Data Mart

UNIT IV SECURITY, CONTROL AND REPORTING 8Security, Testing, Error detection, Controls,-lS Vulnerability, Disaster Management, Computer Crimes,Securing the Web, lntranets and Wireless Networks, Software Audit, Ethics in lT, User lnterface andreporting.

UNIT V NEW tT INITIATIVES
Role of information management in ERp, e-business, e-governance,
lntelligence, Pervasive Computing, Cloud computing, CMM.

OUTCOME

8
Data Mining, Business

TOTAL:45 PERIODS

2.

3.
4.

5.

6.

' Gains knowledge on effective applications of information systems in business

REFERENCES:
1' Robert schultheis and Mary Summer, Management lnformation Systems - The Managers View,Tata McGraw Hill, 2008.

Kenneth C' Laudon and Jane Price Laudon, Management lnfo_rmation Systems - Managing thedigitalfirm, PHr Learning / pearson Education, pn[nsia, zorz.
Rahulde, Mls in Business, Government and socieiy, wii"y rnoi, pvt Ltd,2012Gordon Davis, Management lnformation System . cl,n."pti,rl Foundationr, stir.trre andDevelopment, Tata McGraw Hll,21.t Reprint 2OOg.
Haag, cummings and Mc cubbrey, Management lnformation systems for the lnformation Age,McGraw Hill, 2005. 9th edition, 20i3.
Turban, Mclean and Wetherbe, I nformation. T_echn9[ogy for Management _Transforming
organisations in the Digitar_Economy, John wirey, oiiEiiiion, 2oog.
Raymond Mcleod and Jr. George p. scnett, rraanageme;lnrormation systems,pearsonEducation,2007.
James o Brien, Management lnformation Systems - Managing lnformation Technology in the E-business enterprise, Tata McGraw Hill, 2004.

*ll:::?:,?i1"oRl'j?["]lll9.: tnformation systems, censase Learnins, loth Edition ,2012

7.

8.

9.

10.

11.

Corey Schou and Dan
lnformation Security, T il"rg*l"r Assurance foittre Enterpri# _ A Roadmap to

2007.
Frederick Gallegor, )aniel P. Manson andCarolGonzales,lnformation

,Publications, 4th Edition, 2013.
Technology Control



BA52O4 HUMAN RESOURCEMANAGEMENT

oBJECTtvE: 
'. .'-' '.-h'.rrErr ' t 

lo? 3
' To provide knowledge about management issues reratedJo slillilg, training, performance,compensation' human factors .on"iJ"rrii;;;ffi;;[rn"" with hlman ,."-.orr"" requirements.
UNIT I PERSPECTIVES IN HUMAN RESOURCE MANAGEMENT 

-I_ VIIIVI 

5
Evolution of human resource management - The importance of the human factor - challenges -
lnclusive growth and affirmait";;tffi'-noie orn,,,i,,;'i""Jurce manager- Human resource poricies _computer applications in trumanieso"',." management - iuman resoirrce accounting and audit.
UNIT II THE CONCEPT OF BEST FIT EMPLOYEElmportance of Human Resource pr"nnrg - r"r"..Jn-n nrrrn resource requirement _matctrin!;::ijlffill ffffilt - rnternai ,nl'r*i"'nJ,"i,-iiiill] n".,,it,;;i :-:Jr"ction _ induction _

UNIT III TRAINING AND EXECUTIVE DEVELOPMENT
lvnes of training methods -p"p; benefits- tGtir"-"^Executive deveropment programr"",1uommon practices - Benefits - sdr oereropmei l"ffi;i""d;e management.
UNIT IV SUSTAINING EMPLOYEE INTEREST

;:Ti,"J;:X?i #il6,ffy:H;*1;?:?I;jlgm;: or theories or motivation - c",":"?

UNIT V PERFORMANCE EVALUAT.ION AND CONTROL PROCESSMethod of performance..evaruation 
-i110-11 :l;drrtry'practices. promotion, Demotion, ,rrn.rlland separation - rmprication--oi';oo 

"t,"ng". *,e co,itror process.; tmportance _ Methods _Requirement of effective control 
"yri"r" grierTances: i;;r;, - rmprications _ Redressar methods.

TOTAL:45 PERIODS
OUTCOME:

' students will gain knowledge and skills needed for success as a human resources professionar
REFERENCES:

) B:::i?"HTffi.",:';;,1[:l**n* I::::::ducation Limited, 1 4th Edition, 2o1 5: ro;,Tn=o 
ano nobbins, iil;;1fi;;:';?;ffiilh::::i:3t:'ru*I1f,,ifl:i:i,,?,911,,,on,

'o ilit:"T::_*"': 
David B Balkin, Robert L cardv. Manasins Human Resource pHr Learnins

t f,,?lii8;Iilfl[ m;Ti:,Y::T::::!,?i" y.g raw H ir r, B,h ed ition zo 1 23 y#ff :i,ifl*:,sili il!d; H;*,ll:;: il:#:ff?fi ,lJta,l
?|ff ff ?1i*L:r:i:::vri"^m;'#;H;#::",l,}ili;3?2,udav Kuma r Ha rda r, .r rtn it, 

-s"'i";';Ifi 
: li 

,il:ff[J#ffi 
,"nt . oxr ord. 20 1 Z
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8A5207

OBJECTIVES:

UNIT I INTRODUCTION

MARKETING MANAGEMENT LT P
400

TOTAL: 60 PER|ODS

c
4

. Deveroping an understanding of ideas and nuances of modern marketing' Describe the process to formulate and manage the B2B marketing "strategy 
including all keycomponents.

' Explain the techniques to conduct market analysis practices incruding market segmentation andtargeting.

' compare and tonJl3:l different perspectives that characterize the study of consumer behavior.. Explain the role of IMC in the overall'marketing p;d;;.

12Marketing - Definitions - conceptual frame work - Marketing environment : lnternal and External -Marketing interface with other functional areas - Froor.iioi, Finance, Human Rerations Management,lnformation system. Marketing in global environment - niospects and challenges.

UNIT II MARKETING STRATEGY 
12Marketing strategy formulations - Key Drivers of Marketing strategies - strategies for lndustrialMarketing - consumer Marketing - services ,rr["ting-- com-petitor inalysis - Analysis ofconsumer and industriar markets - strategic rr/larretinf rrlrix components.

UNIT lII MARKETING MIX DECISIONS
Product planning and development - Product life cycle - New product Development and nrrnrg"rJ,.,1- Market segmentation - Targeting and Positioning - cn.'nn"r Managemeni-'nor"rtising and salespromotions - pricing Objective!, po-licies and metho?s.

UNIT IV BUYER BEHAVIOUR
Understanding industrial and individual buyer behavior - lnfluencing factors - Buyer g"hrriJ,;Models - online buyer behaviour --eritding 

"nJ 
rieasuring .rrtr"i-."tisfaction - customerrelationships management - customer acquisit,-o., n"trinii!', oetection.

UNIT V MARKETTNG RESEARCH & TRENDS IN MARKETING NMarketing lnformation system - Research F;;;;r .- concepts and apprications : product -Advertising - Promotion - consumer Behavior, -iJt"it ,"r"rr"h - cu.iomer driven organizations -cause rerated marketing - Ethici in marketing -onrine marketing trends.

OUTCOMES:

' knowledge of anaryticar skiils in sorving marketing rerated probrems. awareness of marketing management process

REFERENCES:



8A5301 INTERNATIONAL BUSINESS MANAGEMENT LTP C
300 3

OBJECTIVE:
. To familiarize the students to the basic concepts of international business management.

UNIT I INTRODUCTION
lnternational Business -Definition Internationalizing business-Advantages factors causing
globalization of business- international business environment - country attractiveness -political,
economic and cultural environment - Protection Vs liberalization of global business environment.

UNIT !I INTERNATIONAL TRADE AND INVESTMENT 11
Promotion of global business - the role of GATTMTO - multilateral trade negotiation and agreements
- Vlll & lX, round discussions and agreements - Challenges for global buiiness - globaitrade and
investment - theories of international trade and theories of internaiional investment --Need for global
competitiveness - Regional trade block - Types - Advantages and disadvantages - RTBs acrois the
globe - brief history.

UNIT III INTERNATIONAL STRATEGTC MANAGEMENT 11
Strategic compulsions-Standardization Vs Differentiation - Strategic options - Global portfolio
management- global entry strategy - different forms of international business - advaniages -
organizational issues of international business - organizational structures - controlling of interna-[ional
business - approaches to control - performance of global business- performance evallation system.

UNIT IV PRODUCTION, MARKETING, FINANCIAL AND HUMAN RESOURCE
MANAGEMENT OF GLOBAL BUSINESS 11

Global production -Location -scale of operations- cost of production - Make or Buy decisions - global
supply chain issues - Quality considerations- Globalization of markets, marketing stratjgy -Challenges in product development , pricing, production and channel managemen[- lnvesiment
decisions - economic- Political risk - sources of fund- exchange -rate risk ind management -strategic orientation - selection of expatriate managers- Training and development -compeniation.

UNIT V CONFLICT MANAGEMENT AND ETHICS !N INTERNATIONAL BUSINESS
MANAGEMENT 6

Disadvantages of international business - Conflict in international business- Sources and types of
conflict - Conflict resolutions - Negotiation - the role of international agencies -Ethical issues in
international business - Ethical decision-making.

TOTAL:45 PERIODS
OUTCOME:
o Students would be familiar with global business environment, global strategic management

practices and get acquainted with functional domain practices. They fuould be fam'iliar with cinflicts
situations and ethical issues in global business.

REFERENCES:
1. Charles W.l. Hill and Arun Kumar Jain, lnternational Business, 6th edition, Tata McGraw Hill, New

Delhi,2010.
2. John D. Daniels and Lee H. Radebaugh, lnternational Business, pearson Education Asia, 12th

Edition,New Delhi, 201 0
K Aswathappa, lnternational Business,6th Edition, Tata Mc Graw Hill, New Delhi, 2015.
Michael R. Czinkota, llkka;fifrgkq$en and Michael H. Moffet, lnternational Business, Zh

3.
4.

5.

6.

Edition, Cengage Learning4ffi]&*UlaOt O.
Rakesh Mohan Joshi, qsp, Oxford University Press, New Delhi,2OOg.

tqi3'" Edition, Pearson Education in South Asia, New

'65hi

Vyuptakesh Sharan,
Delhi, 2011.
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BA5302

OBJECTIVE:

OUTCOME :

STRATEGIC MANAGEMENT LT PC
30 0 3

o To learn the major-initiatives taken by a company's top management on behalf of corporates, involvingresources and performance in external environments. lt entails .f""itylng in" orqrnir"lion',mission, vision and objectives, developing policies and plan to understand the'analysii "nOi,,ffiffionof strategic management in strategic business units.

UNIT I STRATEGY AND PROCESS 
9conceptualframework for strategic management, the concept of strategy and the strategy FormationProcess - Stakeholders in business - Viiion, Mission and Purpose - dusinesi o"tiniloi, oui".iir".and Goals - corporate Governance and social responsibility-case study.

UNIT II COMPETITIVE ADVANTAGE 
9External Environment - Porter's Five Forces Model-strate.gic pryups competitive changes duringlndustry Evolution-Globalisation and lndustry Structure - trtationat Context 

"ni cornp"titive"aova.tage
Re.so-urces- capabilities and competencies-core competencies-Low cost and differentiation GenericBuilding Blocks of competitive Advantage- Distinctive competencies-Resources and capabilitiesdurability of competitive Advantage- Avoiding failures and sustaining 

";p"titir" advantage-Casestudy.

UNIT lll STRATEGTES 
10The generic strategic alternatives - Stability, Expansion, Retrenchment and combination strategies -Business level strategy- strategy in the Giobal 

'EnvironmenlCorporate 
strategy-Vertical lntegration-Diversification and strategic Alliances- Building and Restru:lyllg th_e corporatlon- strategic anatysisand choice - Environmental Threat and oppofrylily Profile (EToP) - organi=ationat capability profile -strat.egic Advantage Profile - corporatg.lo.rtptio_Analyiis - swor Analysis - cAp Anatysis -M C Kinsey's 7s Framework - GE I Cell Model - Distinciive competitiveness - Selection of matrix -Balance Score Card-case study.

UNIT IV STRATEGY IMPLEMENTATION & EVALUATION 9The implementation process, Resource allocation, Designing organisational structure-DesigningStrategic Control Systems- Matching structure and control to stritegyllmplementing Strategic change_Politics-Power and Conflict-Techniques of strategic evaluation & conirot-case study.UNIT V OTHER STRATEGIC ISSUES 
8Managing Technology and lnnovation-Strategic issues for Non profit organisations. New BusinessModels and strategies for tnternet Economy-cise study

o This course will create knowledge and understanding of management concepts principles and skills from apeople, finance, marketing and organisational perspEctivei the development of appropriate organisationalpolicies and strategies within a changing context to meet stakeholder inierests lnrolmation systems to learnfrom failure key tools and techniquJs rir the analysis-anJo"sign or inrormation systems, including their
_ _!!Trn and organisational as welt as technicat 

"rp"&i.- 
- - -

REFERENGES:
1. Hill. strategic Management : An lntegrated approach, 200g Edition witey (2012).2. John A.Parnell. strategic Manageme-nt, rneory rno drr.ti.e Biztantra tzo\/3' Azhar Kazmi, strategic Management and .tr:q-* Foli;y, 3'd Editio;, rataillccraw Hill,200g4' Adriau HAberberg and Alison Rieple, strategic Manageni"nt rh"ory & npftication, oxfordUniversity Press, 2008.

TOTAL:45 PERTODS

Mittal, Strategic Management, McGrawHill,

?)

5' Gupta, Gollakota and Srinivasan, Business Policy and strategic Management - concepts andApplication, Prentice Hall oflndia 2005.
6. Dr.Dharma Bir Singh,

Wiley, 2012. ,! \;:\
ement & Business policy, Ko Gent Learning Solutions lnc.,Wiley, 2012. o,' ,,',,.'l-"-,..'7. John Pearce, Richard.Robinson.ani

12th Edition, 2012 
{;i tffffi
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8A5006 SERVICES MARKETING LT P C
300 3

OBJECTIVE:
. To understand the meaning of services and the significance of marketing the services.

UNIT I INTRODUCTION
Definition - Service Economy - Evolution and growth of service sector - Nature and Scope of
Services - Unique characteristics of services - Challenges and issues in Services Marketing.

UNIT II SERVICE MARKETING OPPORTUNITIES
Assessing service market potential - Classification of services - Expanded marketing mix - Service
marketing - Environment and trends - Service market segmentation, targeting and fiositioning.

UNIT III SERVICE DESIGN AND DEVELOPMENT 9
Service Life Cycle - New service development - Service Blue Printing - GAP model of service quality
- Measuring service quality - SERVQUAL - Service Quality function development.

UNIT IV SERVICE DELIVERY AND PROMOTION 9
Positioning of services - Designing service delivery System, Service Channel - pricing of seryices,
methods - Service marketing triangle - lntegrated Service marketing communication.

UNIT V SERVICE STRATEGIES 9
Service Marketing Strategies for health - Hospitality - Tourism - Financial - Logistics - Educational-
Entertainment & public utility lnformation technique Services

OUTCOME:
TOTAL:45 PERIODS

. Will be able to apply the concepts of services marketing in promoting services.

REFERENCES:
1. Chiristropher H.Lovelock and Jochen Wirtz, Services Marketing, Pearson Education, New Delhi, 7th

edition,2011.
Hoffman, Marketing of Services, Cengage, 4th Edition, 2010.
Kenneth E Clow, et al, Services Marketing Operation Management and Strategy, Biztantra, 2nd
Edition, New Delhi, 2004.
Valarie Zeithaml et al, Services Marketing, Sth lnternationat Edition, Tata McGraw Hill, 2007.
Gronroos, service Management and Marketing -wiley lndia, 3d Edition,2oog.

2.
3.

4.
5.
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OBJECTIVE:

STRATEGIC HUMAN RESOURCE MANAGEMENT LTPC
3 00 3

' To help students understand the transformation in the role of HR functions from being a supportfunction to strategic function.

UNIT I HUMAN RESOURCE DEVELOPMENT 10
\I.ea.1ing - Strategic framework for HRM and HRD - Vision, Mission and Values - lmportance -Challenges to Organisations - HRD Functions - Roles of HRD professionals - HRD NeedsAssessment - HRD practices - Measures of HRD performance - Links to HR, Strategy .no ar.in".,
9-oqF - HR.q P-r-ogram lmplementation and Evaluaiion - Recent trends - strategic capability , BenchMarking and HRD Audit.

UNIT ll E-HRM 
6e- Employee profile- e- selection and recruitment - Virtual learning and Orientation e - trainingand development - e- Performance management and Compensation design - Development andlmplementation of HRls - Designing nR pdrtals - lssues in irmproye; trir;;y - Emptoyee surveysonline.

UNIT III CROSS CULTURAL HRM 
7Domestic Vs lnternational HRM - Cultural Dynamics - Culture Assessment - Cross Cultural Educationand..Training Pr-ograms - Leadership and Sirategic HR lssues in International Assignments - Currentchallenges in outsourcing, cross border uergirs anJ Acquisitions - Ref'atriation etc - BuildrngMulticultural Organisation - lnternational Compen-sation.

UNIT IV CAREER & COMPETENCY DEVELOPMENT 10career concepts - Roles - career stages - career planning and process - career developmentModels- career Motivation and Enrichment.-Jtlanaginj Careei plateaus- Designing Effective careerDevelopment systems - competencies a.nd career- nainalement - competency Mapping Models -Equity and Competency based Compensation. v

UNIT V EMPLOYEE COACHING & COUNSELING 12Need. for Co^aching - Role of HR in coaching^ - Coaching and performance - Skills for EffectiveCoaching - Coaching Effectiveness- Need forbounsJng jnof" of HR in Counseling _ Componentsof counseling Programs - Counseling Effectiven"p - rr"proyee Health and Welfare programs - Workstress - sources - consequenceJ - 9I9r: rraanage;"nt rechniques.- Eastern and westernPractices - Self Management and Emtional lntelligen."." 
- -

r students will have a better understanding of the tools and techniques used by organizations tomeet current challenges.

REFERENCES:
1' Randy L' Desimone, Jon M. werner - David M. Mathis, Human Resource Development,Cengage Learning, Edition 6,2012.

OUTCOME: TOTAL:45 PERTODS

?_ry]_B:^r:lje.,strategic r-rqrrn Resource Management. Tata McGraw Hm.2012.

*l?,.il,H, l5j:g..1ti,T l-l*:on, H u m a n n"1o r,."' na Jn ;#lilil ffi ;i: : ;"#t lYvvr I rvr rr, I

Monir Tayeb. lnternational Human Resource Management. oxrord. 2o0z
Randall s schuler and susan E Jackson. strategic]r-rrrn iurorr."
lndia. 2nd edition

2.
3.
4.
5.
6.

ffiwit"Y

ffiH
7 . Mcleod. The counseilor's workbook. Tata McGraw Hiil. 2011



8A5014 ENTREPRENEURSHIP DEVELOPMENT LT P C
300 3

OBJECTIVE:

' To develop and strengthen entrepreneurial quality and motivation in students. To impart basic
entrepreneurial skills and understandings to run i business efficienfly and effectively.

UNIT I ENTREPRENEURAL coMPETENcE 6EntrepreneurshipconceptEntrepreneurshipaSaC.aI99|
Characteristics of Successful, Entrepreneur - Knowledge and Skills of fntrepieneur.

UNIT I! ENTREPRENEURAL ENVIRONMENT
Business Environment. - Role of Family and Society - Entrepreneurship Development TrainingOther. lupport organisational Service! - Central Lnd State Government lndustrial policies
Regulations - lnternational Business.

UNIT III BUSINESS PLAN PREPARATION 
12sources of Product for Business - Prefeasibility study - criteria for selection of product - ownership -Capital - Budgeting Project Profile Preparation - Maiching Entreprener, *ipr-it.'" project - FeasibilityReport Preparation and Evaluation Criteria

UNIT IV LAUNCHING OF SMALL BUSINESS 10Finance and Human Resource Mobilization operations Planning - Market and channel selection -Growth Strategies - Product Launching - tncubation, Venture capiial, ff startups.

UNIT V MANAGEMENT oF SMALL BUSINESS 5M-onitoring and Evaluation of Business - Preventing sickness and Rehabilitation of Business Units-Effective Management of small Business.

OUTCOME:
. students will gain knowledge and skills needed to run a business.

TOTAL:45 PERIODS

REFERENCES:

1 Hisrich, Entrepreneurship, Edition 9, Tata McGraw Hill, New Delhi, 20142' S'S'Khanka, Entrepreneurial Development, S.Chand and Company Limited, New Delhi, (RevisedEdition) 2013.
3' Mathew Manimala, Entrepreneurship Theory at the Crossroads, paradigms & praxis, Biztrantra,

2nd Edition ,2005
4' Prasanna Chandra, Projects - Planning, Analysis, Selection, lmplementation and Reviews, TataMcGraw-Hill, 1996.
q P.Saravanavel, Entrepreneurial Development, Ess Pee kay publishing House, Chennai6. 1997.
7 Arya Kumar. Entrepreneurship. pearson, 2012.8' Donald F Kuratko, T.V Rao. Entrepreneurship:A South Asian perspective. Cengage,2012

12
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BA5015 INDUSTRIAL RELATIONS AND LABOUR WELFARE

OBJECTIVE:
. To explore contemporary knowledge and gain a conceptual understanding of industrialrelations.

UNIT I INDUSTRIAL RELATIONS
Concepts - lmportance - lndustrial Relations problems in the Public Sector - Growth of Trade Unions

- Codes of conduct.

UNIT II INDUSTRIAL CONFLICTS 12
Disputes - lmpact - Causes - Strikes - Prevention - lndustrial Peace - Government Machinery -
Conciliation - Arbitration - Adjudication.

UNIT III LABOUR WELFARE 8
Concept - Objectives - Scope - Need - Voluntary Welfare Measures - Statutory Welfare Measures -
Labour - Welfare Funds - Education and Training Schemes.

UNIT IV INDUSTRIAL SAFETY 9
Causes of Accidents - Prevention - Safety Provisions - lndustrial Health and Hygiene - lmportance -
Problems - Occupational Hazards - Diseases - Psychological problems - Counseling - Statutory
Provisions.

UNIT V WELFARE OF SPECIAL CATEGORIES OF LABOUR 9
Child Labour - Female Labour - Contract Labour - Construction Labour - Agricultural Labour -
Differently abled Labour -BPO & KPO Labour - Social Assistance - Social Security - lmplications.

TOTAL:45 PERIODS

OUTCOME:
r Students will know how to resolve industrial relations and human relations problems and

promote welfare of industrial labour.

REFERENCES:
1. Mamoria C.B., Sathish Mamoria, Gankar, Dynamics of lndustrial Relations, Himalaya Publishing

House, New Delhi, 2012.
2. Arun Monappa, Ranjeet Nambudiri, Patturaja Selvaraj. lndustrial relations & Labour Laws. Tata

McGraw HilL2012.
3. Ratna Sen, lndustrial Relations in lndia, Shifting Paradigms, Macmillan lndia Ltd., New Delhi,

2007.
4. C.S.Venkata Ratnam, Globalisation and Labour Management Relations, Response Books, 2007.
5. Srivastava, lndustrial Relations and Labour laws, Vikas ,2007 .

6. P.N.Singh, Neeraj Kumar. Employee relations Management. Pearson .2011.
7. P.R.N Sinha, lndu Bala Sinha, Seema Priyardarshini Shekhar. lndustrial Relations, Trade Unions

and Labour Legislation. Pearson. 2004

LT PC
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BA71O1 PRTNCIPLES OF MANAGEMENT L T P C

coURSEoUTcoME: 3oo3
The students should be able to describe and discuss the elements of effective management, ii)discuss and apply the planning, organizing and control processes, iii) describe various theoriesrelated to the development of leadership ikitts, motivation techniquei, team work and effectivecommunication, iv) communicate effectively through both oral anA wlltten piesentation.

UNIT I INTRODUCTION TO MANAGEMENT 9Organization- Management- Role of managers- Evolution of management thought- Organization
and the environmental factors- Managing gloOatty- Strategies for lnteinational business.

UNIT II PLANNING 
9Nature and purpose of planning- Planning process- Types of plans- Objectives- Managing bypbjective (MBo) strategies- Types of strategies - Policies - Decision rraarN!- lypes of decision-Decisjon making process- Rational decision making process- Decision miting under differentconditions.

UNIT lll ORGANISTNG 
9Nature and purpose of organizing- Organization structure- Formal and informal groups/

organization- Line and staff 
-authority- Departmentation- Span of control- Centralization anddecentralization- Deleg.ation of authoriiy- Staffing- Selection and Recruitment- Orientation- Careerdevelopment career stages- Training- performance appraisal

UNIT IV DIRECTING 
9Managing people- Communication- Hurdles to effective communication- Organization culture-Elements and types of culture- Managing culturaldiversity.

UNIT V CONTROLLING 
9Process of controlling- Types of control-. Budgetary and non-budgetary control techniques-Managing productivity- Cost control- Purchase contiot- MaintenancE control- euality control-Planning operations.

COURSE OBJECTIVE:
TOTAL:45 PERIODS

To expose the students to the basic concepts of.management in order to aid in understanding howan organization functions, and in understanding the complexity and wide variety of issuesmanagers face in today's business firms.

TEXT BOOKS:
1. Andrew J. Dubrin, Essentials of Management, Thomson Southwestern, gth edition,2012.2' Samuel C' Certo and Tervis Certo, Modern management: concepts and skills, pearson

education, 12th edition ,2012.3' Harold Koontz and Heinz weihrich, Essentials of management: An lnternational & LeadershipPerspective, 9h edition, Tata McGraw-Hill Education , ZOiZ4' Charles W.L Hill and Steven L McShane, ,,Principles of Minagement, McGraw Hill Education,Special lndian Edition, 2OOT.

REFERENCES:
1' Don Hellriegel, Susan E. Jackson and John W. Slocum, Management- A competency-basedapproach, Thompson South Western,llth edition, 2OOg.2. 

*l::^ry_g,,ir,*.],llrlY-93,ilj.g^?,rd,Harotd{oontz, Manasement- A stobar entrepreneuriatperspective, Tata McGraw Hill, 12th edition, 2OOg.3. stephen P. Robbins, David A.De cenzo and Mary courter, F
Prentice Hall of lndia,2012.



8A7105 ORGANIZATIONAL BEHAVIOUR

COURSE OBJECTIVE:
To provide an overview of theories and practices in organizational behavior in individual, group and
organizational level.

UNIT I FOCUS AND PURPOSE

LT P C
3003

Definition, need and importance of organizational behaviour
Organizational behaviour models.

5

- Nature and scope - Frame work -

10

UNIT II INDIVIDUAL BEHAVIOUR 12
Personality - types - Factors influencing personality - Theories - Learning - Types of learners -
The learning process - Learning theories - Organizational behaviour modification.
Misbehaviour - Types - Management lntervention.
Emotions - Emotional Labour - Emotional lntelligence - Theories.
Attitudes - Characteristics - Components - Formation - Measurement- Values.
Perceptions - lmportance - Factors influencing perception - lnterpersonal perception- lmpression
Management.
Motivation - lmportance - Types - Effects on work behavior.

UNIT III GROUP BEHAVIOUR
Organization structure - Formation - Groups in organizations - lnfluence - Group dynamics -
Emergence of informal leaders and working norms - Group decision making techniques - Team
building - lnterpersonal relations - Communication - Control.

UNIT IV LEADERSHIP AND POWER 8
Meaning - lmportance - Leadership styles - Theories - Leaders Vs Managers - Sources of power
- Power centers - Power and Politics.

UNIT V DYNAMICS OF ORGANIZATIONAL BEHAVIOUR 10
Organizational culture and climate - Factors affecting organizationat climate - lmportance. Job
satisfaction - Determinants - Measurements - lnfluence on behavior. Organizational change -
lmportance - Stability Vs Change - Proactive Vs Reaction change - the change process -
Resistance to change - Managing change. Stress - Work Stressors - Prevention and
Management of stress - Balancing work and Life. Organizational development - Characteristics -
objectives -. Organizational effectiveness Developing Gender sensitive workplace

TOTAL:45 PERIODS
COURSE OUTCOME:
Students will have a better understanding of human behavior in organization. They will know the
framework for managing individual and group performance.

TEXT BOOKS
1. Stephen P. Robins, Organisational Behavior, PHI Learning / Pearson Education,

11th edition, 2008.
2. Fred Luthans, Organisational Behavior, McGraw Hill, 11th Edition ,2001.
REFERENCES
1. Mc Shane & Von Glinov, Organisational Behaviour, 4th Edition, Tata Mc Graw Hill, 2OOZ.
2. Nelson, Quick, Khandelwal. ORGB - An innovative approach to learning and teaching.

Cengage learning. 2nd edition. 2012
3. lvancevich, Konopaske & Maheson, Oranisational Behaviour & Management, 7th edition, Tata

McGraw Hill, 2008.
4. udai Pareek, Understanding organisational Behaviour, 3'd Edition, oxford

2011.
5. Jerald Greenberg, Behaviour in organization, PHI Learning. 1Oth edition. 201

Highel



8A7108 WRITTEN COMMUNICATION

COURSE OBJECTIVE:
To familiarize learners with the mechanics of writing.
To enable learners to write in English precisely and effectively.

UNIT I PERSONAL COMMUNICATION
Journal writing, mails/emails, sMS, greeting cards, situation based
invitations, congratulating, consoling, conveying information.

UNIT I! SOCIAL COMMUNICATION
Blogs, Reviews (films, books), posting comments, tweets,
sensitivity in communication.

uNlT il WORK PLACE COMMUNTCATTON 9
e-mails, m.inutes, reports of different kinds - annual report, status report, survey report, proposals,
memorandums, presentations, interviews, profile of institutions,' speechei, responding toenquiries, complaints, resumes, applications, summarizing, strategies forwriting.

UNIT IV RESEARCH WRITING 9
Articles for publication (Journals), developing questionnaire, writing abstract, dissertation, qualities
of research writing, data (charts, tables) analysis, documentation.

UNIT V WRITING FOR MEDIA AND GREATIVE WRITING 9
Features for publication (Newspapers, magazines, newsletters, notice-board), case studies, short
stories, travelogues, writing for children, translation, techniques of writing

COURSE OUTCOME:
Learners should be able to

TOTAL:45 PERIODS

i) get into the habit of writing regularly,
ii) express themselves in different genres of writing from creative to critical to factual

writing,
iii) take part in print and online media communication,
iv) read quite widely to acquire a style of writing, and
v) identify their areas of strengths and weaknesses in writing.

TEXT BOOKS
1. Raymond V Lesikar, Joh.n D Pettit, and Mary E Flaily. 2OOg. Lesikar',s Basic

Businesscommunication. 11th ed. Tata McGraw-Hill, NLw Delhi.2. Sharan J Gerson, and Steven M Gerson. 2008. Technical Writing: process and product.
Pearson Education, New Delhi.

REFERENCE:
1. E. H. McGrath, S.J. 2012. Basic Managerial Skills for All. gth ed. Prentice-Hall of lndia, New

DelhiManagement books

LTPC
3 003

9
accepting/declining

I
cross-cultural communication, gender

Robin sharma
Steven Covey
Arindham Chaudhuri
Ramadurai

- The greatness guide
7 Habits of Effective people- , rlduil.s ut tr,rrecltve peoplg

- Qount your chickens before they
- TCS Story

Blogs : Seth Godwin, Guy Kawasaki, Kiruba Shinkar
Review: Harvard Business review
Reports: Deloitte, Netsis
Magazines: Bloomberg Businessweek, Economis

to,

'. i.
.'x

-': 
t!1!; 
'

..?



B,47201

COURSE OBJEGTIVE:

OPERATIONS MANAGEMENT

To provide a broad introduction to the field of operations management and explain the concepts,
strategies , tools and techniques for managing the transformation process that can lead to
competitive advantage.

UNIT I INTRODUCTION TO OPERATIONS MANAGEMENT
Operations Management - Nature, lmportance, historical development, transformation processes,
differences between services and goods, a system perspective, functions, challenges, current
priorities, recent trends; Operations Strategy - Strategic fit , framework; Supply Chain Management

UNIT II FORECASTING, CAPACIry AND FACILITY DESIGN
Demand Forecasting - Need, Types, Objectives and Steps. Overview of Qualitative and
Quantitative methods. Capacity Planning - Long range, Types, Developing capacity alternatives.
overview of sales and operations planning. overview of MRp, MRp ll and ERp.
Facility Location - Theories, Steps in Selection, Location Models. Facility Layout - principles,
Types, Planning tools and techniques.

UNIT III DESIGN OF PRODUCT, PROCESS AND WORK SYSTEMS 9
Product Design - lnfluencing factors, Approaches, Legal, Ethical and Environmental issues.
Process - Planning, Selection, Strategy, Major Decisions. Work Study - Objectives, Procedure.
Method Study and Motion Study. Work Measurement and Productivity - Measuring Productivity
and Methods to improve productivity.

UNIT IV MATERIALS MANAGEMENT 9
Materials Management - Objectives, Planning, Budgeting and Control. Purchasing - Objectives,
Functions, Policies, Vendor rating and Value Analysis. Stores Management - Nature, Layout,
Classification and Coding. lnventory - Objectives, Costs and controltechniques. Overview of JlT.

UNIT V SCHEDULING AND PROJECT MANAGEMENT 9
Project Management - Scheduling Techniques, PERT, CPM; Scheduling - work centers - nature,
importance; Priority rules and techniques, shopfloor control; Flow shof scheduling - Johnson"s
Algorithm - Gantt charts; personnel scheduling in services.

TOTAL:45 PERIODS
COURSE OUTCOME:
Understanding of the strategic and operational decisions in managing manufacturing and service
org,anizations and appreciation of the role of operations management function in an organization.
TEXT BOOKS
1. Richard B. Chase, Ravi Shankar, F. Robert.Jacobs, Nicholas J. Aquilano, Operations and

Supply Management, Tata McGraw Hill, 12th Edition, 2010.
2. Norman Gaither and Gregory Frazier, Operations Management, South Western Cengage

Learning, 2002.
REFERENCES
1. William J Stevenson, Operations Management, Tata McGraw.Hill, gth Edition, 2009.
2. Russel and Taylor, Operations Management, Wiley, Fifth Edition, 2006.
3. Kanishka Bedi, Production and Operations Management, Oxford University press, 2004.
4. Chary S. N, Production and Operations Management, Tata McGraw Hill, T-hird Edition, 2OOg.
5. Aswathappa K and Shridhara Bhat K, Production and Operations

Publishing House, Revised Second Edition, 2008.
Mahadevan B, Operations Management Theory and practice,

LTPC
30 0 3

6.
7. Pannerselvam R, Production and Operations Management,



B.A7203 MARKETING MANAGEMENT

COURSE OBJECTIVE:
. To understand the changing business environment
. To identify the indicators of management thoughts and practices
. To understand fundamental premise underlying market driven strategies

uNlT I TNTRODUCTTON n
Marketing - Definitions - Conceptual frame work - Marketing environment : lnternal and External -
Marketing interface with other functional areas Production, Finance, Human Relations
Management, lnformation System. Marketing in global environment - Prospects and Challenges.

UNIT II MARKETING STRATEGY 12

12
Behaviour
Customer

LT PC
4004

Marketing strategy formulations - Key Drivers of Marketing Strategies - Strategies for lndustrial
Marketing - Consumer Marketing - Sgrvlces marketing - Competitor analyiis - Analysis of
consumer and industrial markets - strategic Marketing Mix components.

UNIT III MARKETING MIX DECISIONS N
Product planning and development - Product life cycle - New product Development and
Management - Market Segmentation - Targeting and Positioning Channel Management -Advertising and sales promotions - Pricing objectives, policies and methods.

UNIT IV BUYER BEHAVIOUR
Understanding industrial and individual buyer behavior - lnfluencing factors - Buyer
Models - Online buyer behaviour - Building and measuring customer satisfaction -relationships management - customer acquisition, Retaining, Defection.
UNIT V MARKETING RESEARCH & TRENDS IN MARKETING 12
Marketing lnformation System - Research Process - Concepts and applications : product -Advertising Promotion Consumer Behaviour Retail research - Customer driven
organizations - Cause related marketing - Ethics in marketing -Online marketing trends.

couRSE ourcoME, torAL: 60 PERloDs

o knowledge of analytical skills in solving marketing related problems. awareness of marketing management process

TEXT BOOKS
1. Philip Kortler and Kevin Lane Keller, Marketing Management, pHl 14th Edition ,20122' KS Chandrasekar, "Marketing management-Text and Cases", Tata McGrawHill-Vijaynicole,

First edition,201O
3. Paul Baines, Chris Fill,and Kelly Page, Marketing, oxford University press, 2,d Edition,2o11.4. Lamb, hair, Sharma, Mc Daniel- Marketing - An lnnovative approich to learning and teaching-A south Asian perspective, Cengage Learning - 2012

REFERENCES
1. Micheal R.Czinkota & Masaaki Kotabe, Marketing Management, Vikas Thomson Learning,

2000.

? !yS_ta94 Oarymple, Marketing Management, John Wiley & Sons, 200g.
9 NAG, Marketing successfully- A Professional Perspective, Macmillan 200g.4. Boyd Walker, Marketing Management, McGraw Hiil, 2002.5 Paul Baines, chriss Fill Kelly pagb, Marketing, ll edition, Asian edition.



847204

COURSE OBJECTIVE:

HUMAN RESOURCE MANAGEMENT

To provide knowledge about management issues related to staffing, training, performance,
compensation, human factors consideration and compliance with human resource requirements.

UNIT I PERSPECTIVES IN HUMAN RESOURCE MANAGEMENT
Evolution of human resource management - The importance of the human factor - Challenges -
lnclusive growth and affirmative action -Role of human resource manager - Human resource
policies - Computer applications in human resource management - Human resource accounting
and audit.

UNIT II THE CONCEPT OF BEST FIT EMPLOYEE
lmportance of Human Resource Planning - Forecasting human resource requirement -matching
supply and demand - lnternal and External sources. Recruitment - Selection - induction -
Socialization benefits.

UNIT III TRAINING AND EXECUTIVE DEVELOPMENT 10
Types of training methods -purpose- benefits- resistance. Executive development programmes -
common practices - Benefits - self development - Knowredge management.

LT PC
3003

UNIT IV SUSTAINING EMPLOYEE INTEREST
compensation plan - Reward - Motivation - Application of theories of
management - Development of mentor - Prot6g6 relationships.

UNIT V PERFORMANCE EVALUATION AND CONTROL PROCESS
Method of performance evaluation - Feedback - Industry practices. Promotion, Demotion,
Transfer and Separation - lmplication of job change. The control process - lmportance - Methods
- Requirement of effective control systems grlevances - Causes - lmplications - Redressal
methods.

TOTAL:45 PERIODS
COURSE OUTCOME:
Students will gain knowledge and skills needed for success as a human resources professional

TEXT BOOKS
1. Dessler Human Resource Management, Pearson Education Limited, 2007
2. Decenzo and Robbins, Human Resource Management, wiley, gth Edition, zool.

REFERENCES
1. Luis R.Gomez-Mejia, David B.Balkin, Robert L Cardy. Managing Human Resource. pHl

Learning.2012
2. Bernadin , Human Resource Management ,Tata Mcgraw Hill ,gth edition 2012.
3. Wayne Cascio, Managing Human Resource, McGraw Hill, 2007.
4. lvancevich, Human Resource Management, McGraw Hill2OJ2.
5' Uday Kumar Haldar, Juthika Sarkar. Human Resource management. Oxford. 2012

12
motivation - Career
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This Course will create knowledge and understanding of management concepts principles and skills from a
people, finance, marketing and organisational perspectives the development of appropriate organisational
policies and strategies within a changing context to meet stakeholder interests information systems to learn
from failure key tools and techniques for the analysis and design of information systems, including their
human and organisational as well as technical aspects.

TEXT BOOKS
1 . Hill. Strategic Management : An lntegrated approach, 2009 Edition Wiley (2012).
2. John A.Parnell. Strategic Management, Theory and practice Biztantra (2012).
3. Azhar Kazmi, Strategic Management and Business Policy, 3'd Edition, Tata McGraw Hill, 2008.

REFERENCES
1. Adriau HAberberg and Alison Rieple, Strategic Management Theory & Application, OxfordUniversity

Press, 2008.
2. Lawerence G. Hrebiniak, Making strategywork, Pearson, 2005.
3. Gupta, Gollakota and Srinivasan, Business Policy and Strategic Management - Concepts and

Application, Prentice Hall of lndia, 2005.
4. Dr.Dharma Bir Singh, Strategic Management & Business Policy, KoGent Learning Solutionslnc.,

Wiley, 2012.
5. John Pearce, Richard Robinson and Amitha Mlttal, Strategic Management, McGraw Hill,12th

Edition, 2012



8A7401 INTERNATIONAL BUSINESS MANAGEMENT

COURSE OBJECTIVE:
To expose the students to the basic concepts of international business management

UNIT I INTRODUCTION
lnternational Business -Definition - lnternationalizing business-Advantages -factors causing
globalization of business- international business environment - country attractiveness -Political,
economic and cultural environment - Protection Vs liberalization of global business environment.

UNIT II INTERNATIONAL TRADE AND INVESTMENT 11
Promotion of global business - the role of GATTA/VTO - multilateral trade negotiation and
agreements - Vlll & lX, round discussions and agreements - Challenges for global business -global trade and investment - theories of international trade and theories of international
investment - Need for global competitiveness - Regional trade block - Types - Advantages and
disadvantages - RTBs across the globe - brief history.

UNIT III INTERNATIONAL STRATEGIC MANAGEMENT 11
Strategic compulsions-Standardization Vs Differentiation - Strategic options - Global portfolio
management- global entry strategy - different forms of international business - advantages -
organizational issues of international business - organizational structures - controlling of
international business - approaches to control - performance of global business- performince
evaluation system.

UNIT IV PRODUCTION, MARKETING, FINANCIAL AND HUMAN RESOURCE
MANAGEMENT OF GLOBAL BUSINESS 11

Global production -Location -scale of operations- cost of production - Make or Buy decisions -
global supply chain issues - Quality considerations- Globalization of markets, marketing strategy -
Challenges in product development , pricing, production and channel management--lnvestment
decisions - economic- Political risk - sources of fund- exchange -rate risk ind management -strategic orientation selection of expatriate managers- Training and development
compensation.

UNIT V CONFLICT MANAGEMENT AND ETHICS IN INTERNATIONAL
BUSINESS MANAGEMENT 6

Disadvantages of international business - Conflict in internationat business- Sources and types of
conflict - Conflict resolutions - Negotiation - the role of international agencies -Ethical isiues in
international business - Ethical decision-making.

couRSE ourcoME, torAl:4s PERIODS

Students would be familiar with global business environment, global strategic management
practices and get acquainted with functional domain practices. They would be famlliar with conflicts
situations and ethical issues in global business.

TEXT BOOKS
1. Charles W.l. Hill and Arun Kumar Jain, lnternational Business, 6n edition, Tata Mc Graw Hill,

New Delhi, 2010.
2. John D. Daniels and Lee H. Radebaugh, lnternational Business, Pearson Education

Asia, New Delhi, 2000.
3. K. Aswathappa, lnternational Business, Sth Edition, Tata Mc Graw Hill, New Delhi, 2012.
4. Michael R. Czinkota, llkka A. Ronkainen and Michael H. Moffet, lnternational Business, 7th

Edition , Cengage Learning, New Delhi, 2010.
Rakesh Mohan Joshi, lnternational Business, ty Press, New Delhi, 2009.
Vyuptakesh Sharan, lnternational Business
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New Delhi, 2011.
Education in South Asia,



B.A.7402 BUSINESS ETHICS, CORPORATE SOCIAL RESPONSIBILITY
AND GOVERNANCE

COURSE OBJECTIVE:
To have grounding on theory through the understanding of real life situations and cases.

UNIT I !NTRODUCTION

COURSE OUTCOME:
TOTAL: 45 PERIODS

3. Philip Kotler and Nancy Lee, Corporate social
Taylor and Francis, 1978.

L T PC
3003

Definition & nature Business ethics, Characteristics, Ethical theories; Causes of unethical behavior;
Ethical abuses; Work ethics; Code of conduct; public good.

UNIT II ETHICS THEORY AND BEYOND 9
Management of Ethics_- Ethics analysis I Hosmer model ]; Ethical dilemma; Ethics in practice -
ethics for managers; Role and function of ethical manag-ers- Comparative ethical behaviour of
managers; Code of ethics; Competitiveness, organizationll size, profitability and ethics; Cost of
ethics in Corporate ethics evaluation. Business and ecological / environmentil issues in the lndian
context and case studies.

UNIT III LEGAL ASPECTS OF ETHICS 9
Political - legal environment; Provisions of the lndian constitution pertaining to Business; political
Ptyp - major characteristics and their implications for business; irrominerit features of MRTp &FEM. Social - cultural environment and their impact on business operations, Salient features of
lndian culture and values.

UNIT IV ENVIRONMENTAL ETHICS 9
Economic Environment; Philosophy of economic grow and its implications for business, Main
features of Economic Planning with respect to business; lndustiial policy and framework ofgovernment contract over Business; Role of chamber of commerce and confederation of lndian
lndustries.

UNIT V CORPORATE SOCIAL RESPONSIBILITY AND GOVERNANCE 9
Definition- Evolution- Need for CSR; Theoretical perspectives; Corporate citizenship; Business
practices; Strategies for CSR; Challenges and implementation; Evolution of corporate governance;
Governance practices and regulation; Structure and development of boards; Role of cjpitat markei
and government; Governance ratings; Future of governance- innovative practices; Case studies
with lessons learnt.

To understand ethical issues in workplace and be able to find solution for,,most good,,.

TEXT BOOKS
1. s.A. sherlekar, Ethics in Management, Himalaya publishing House, 2009.2. William B. Werther and David B. Chandler, Strategic corporate social responsibility, Sage

Publications lnc., 201 1

3. Robert A.G. Monks and Nell Minow, Corporate governance,.John Wiley and Sons, 2011.

REFERENCES
1. W.H. Shaw, Business Ethics, Cengage Learning, 2OOZ.2 Beeslory, Micheland Evens, Corporate Social Responsibilit

and your cause, Wiley, 2005.
lhe most good for company



5.
6.

7.

8.

4. Subhabrata Bobby Banerjee, Corporate social responsibility: the good, the bad and the ugly,

Edward Elgar Publishing, 2007.
Satheesh kumar, Corporate governance, Oxford University, Press, 2010.
Bob Tricker, Corporate governance- Principles, policies and practices, Oxford University Press,
2009.
Larue Tone Hosmer and Richard D., The Ethics of Management, lrwin lnc., 1995.

Joseph A. Petrick and John F. Quinn, Management Ethics - integrity at work, Sage, 1997.

B.A7411

COURSE OBJECTIVES:

CREATIVITY AN D IN NOVATION

(i) To understand the nuances involved in Creativity & lnnovation.
(ii) To get hands on experience in applying creativity in problem solving.

UNIT I INTRODUCTION 12

Need for Creative and innovative thinking for quality - Essential theory about directed creativity,
components of Creativity, Methodologies and approaches, individual and group creativity,
organizational role in creativity, types of innovation, barriers to innovation, innovation process,
establishing criterion for assessment of creativity & innovation.

UNIT II MECHANISM OF THINKING AND VISUALIZATION 12

Definitions and theory of mechanisms of mind heuristics and models : attitudes, Approaches and
Actions that support creative thinking - Advanced study of visual elements and principles- line,
plane, shape, form, pattern, texture gradation, color symmmetry. Spatial relationships and
compositions in 2 and 3 dimensional space - procedure for genuine graphical computer animation

- Animation aerodynamics - virtual environments in scientific Visualization - Unifying principle of
data management for scientific visualization - Visualization benchmarking

UNIT III CREATIVITY 12

Methods and tools for Directed Creativity - Basic Principles - Tools that prepare the mind for
creative thought - stimulation - Development and Actions: - Processes in creativity ICEDIP -
lnspiration, Clarification, Distillation, Perspiration, Evaluation and lncubation - Creativity and
Motivation The Bridge between man creativity and the rewards of innovativeness - Applying
Directed Creativity.

UNIT IV CREATIVITY IN PROBLEM SOLVING 12

Generating and acquiring new ideas, product design, service design - case studies and hands-on
exercises, stimulation tools and approaches, six thinking hats, lateral thinking - lndividual activity,
group activity, contextual influences.

UNIT V INNOVATION 12
Achieving Creativity - lntroduction to TRIZ methodology of lnventive Problem Solving - the
essential factors - lnnovator's solution - creating and sustaining successful growth - Disruptive
lnnovation model - Segmentive Models - New market disruption - Commoditation and DE-
commoditation - Managing the Strategy Development Process - The Role of Senior Executive in
Leading New Growth - Passing the Baton 

TorAL: 60 pERroDS
Note: Students will undergo the entire programme similar to a Seminar. lt is activity based course.

Students will undergo the programme with both theoretical and practical content. Each
student will be required to come out with innovative products or services. This will be
evaluated by the faculty member(s) handling the course and
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taken as the final mark.
marks can be



COURSE OUTGOMES:
Student will be equipped to apply his/her creative and innovative skills in solving complex problems
confronting corporate realm.

REFERENCES
1. Rousing Creativity: Think New Now Floyd Hurr, ISBN 1560525479, Crisp Publications lnc.

1999
2. Geoffrey Petty," how to be better at Creativity", The lndustrial Society 1999
3. Clayton M. Christensen Michael E. Raynor," The lnnovatofs Solution", Harvard Business

School Press Boston, USA, 2003
4. Semyon D. Savransky," Engineering of Creativity - TRIZ', CRC Press New York USA,' 2000
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8A7013 SERVICES MARKETING

COURSE OBJECTIVE:
To understand the meaning of services and the significance of marketing the services.

UNIT I INTRODUCTION

L T PC
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9
Definition - Service Economy - Evolution and growth of service sector - Nature and Scope of
Services - Unique characteristics of services - Challenges and issues in Services Marketing.

UNIT II SERVICE MARKETING OPPORTUNITIES 9
Assessing service market potential - Classification of services - Expanded marketing mix - Service
marketing - Environment and trends - Service market segmentation, targeting and p-ositioning.

UNIT III SERVICE DESIGN AND DEVELOPMENT 9
Service Life Cycle - New service development - Service Blue Printing - GAp model of service
quality - Measuring service quality - SERVQUAL - Service Quality funclon development.

UNIT !V SERVICE DELIVERY AND PROMOTION 9
Positioning of servic_es - Designing service delivery System, Service Channel - pricing of
services, methods - Service marketing triangle - lntegrated Service marketing communication.

UNIT V SERVICE STRATEGIES 9
Service Marketing Strategies for health - Hospitality - Tourism - Financial - Logistics -
Educational- Entertainment & public utility lnformation technique Services

TOTAL:45 PERIODS
COURSE OUTCOME:
will be able to apply the concepts of services marketing in promoting services.

TEXT BOOKS
1. Christopher H.Lovelock and Jochen Wirtz, Services Marketing, pearson Education, New

Delhi, 7th edition, 2011.
2. Hoffman, Marketing of services, cengage Learning, 1't Edition, 200g.

REFERENCES
1. Kenneth E Clow, et al, Services Marketing Operation Management and Strategy, Biztantra,

2nd Edition, New Delhi, 2004.
Halen Woodroffe, Services Marketing, McMillan, 2003.
Valarie Zeithaml et al, Services Marketing, Sth lnternational Edition, Tata McGraw Hill, ZOO7.
Christian Gronroos, Services Management and Marketing a CRM Approach, John Wiley,
2001.

5. Gronroos, Service Management and Marketing -Wiley lndia.

2.
3.
4.
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B.A7032 ENTERPRENEURSHIP DEVELOPMENT

COURSE OBJECTIVE:
To develop and strengthen entrepreneurial quality and motivation in students. To impart basic
entrepreneurial skills and understandings to run a business efficiently and effectively.

UNIT I ENTREPRENEU RAL COMPETENCE
Entrepreneurship concept - Entrepreneurship as a Career - Entrepreneurial Personality -
Characteristics of Successful, Entrepreneur - Knowledge and Skills of Entrepreneur.

UNIT II ENTREPRENEURAL ENVIRONMENT 12
Business Environment - Role of Family and Society - Entrepreneurship Development Training and
Other Support Organisational Services - Central and State Government lndustrial Policies and
Regulations - lnternational Business.

UNIT III BUSINESS PLAN PREPARATION 12
Sources of Product for Business - Prefeasibility Study - Criteria for Selection of Product
Ownership - Capital - Budgeting Project Profile Preparation - Matching Entrepreneur with the
Project - Feasibility Report Preparation and Evaluation Criteria.

UNIT IV LAUNCHING OF SMALL BUSINESS 10
Finance and Human Resource Mobilization Operations Planning - Market and Channel Selection -
Growth Strategies - Product Launching - lncubation, Venture capital, lT startups.

UNIT V MANAGEMENT OF SMALL BUSINESS
Monitoring and Evaluation of Business - Preventing Sickness and
Units- Effective Management of small Business.

COURSE OUTCOME:
Students will gain knowledge and skills needed to run a business.

TEXT BOOKS
1. Hisrich, Entrepreneurship, Tata McGraw Hill, New Delhi, 2001.
2. S.S.Khanka, Entrepreneurial Development, S.Chand and Company Limited, New Delhi, 2001.

REFERENCES
1. Mathew Manimala, Entrepreneurship Theory at the Crossroads, Paradigms & Praxis,

Biztrantra ,2nd Edition ,2005
2. Prasanna Chandra, Projects - Planning, Analysis, Selection, lmplementation and Reviews,

Tata McGraw-Hill, 1 996.
3. P.Saravanavel, Entrepreneurial Development, Ess Pee kay Publishing House, Chennai -1997.
4. Arya Kumar. Entrepreneurship. Pearson.2012
5. Donald F Kuratko, T.V Rao. Entrepreneurship: A South Asian perspective. Cengage Learning.

2012
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5
Rehabilitation of Business

TOTAL:45 PERIODS
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